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Speaking to Sowetan Live earlier this month, Nasty C said: “I got a 
call from Roc Nation Africa who asked if I was signed to anyone. I 
told them I wasn’t and they said that they would be in touch. A few 
minutes later I got a call from Roc Nation in New York. It sounded 
like they were in a boardroom. They told me 
that they wanted to meet with me when they 
come to South Africa‚ which should be in the 
course of the month.”He also added that 
while he’s excited, he would be managing his 
expectations and not allow himself to get car-
ried away when nothing solid had been prom-
ised. He does, however, say that he is not “here to be signed”, un-
less something out of this world is offered to him. “I don’t want an 
average Roc Nation contract. I don’t want a set standard record 
deal. I want something different. I’ve seen the language they use in 
contracts and I’ve seen enough people get blindsided, so I’m cau-
tious about contracts. Maybe I’ve just got my guard up,” he said. 

Nasty C gets call 
from Jay Z’s 
Rock Nation. 

Common and 
Queen Latifa to 
perform in SA 

American superstars: Queen Latifah and COMMON are headed 
to Mzansi to headline HIV/AIDS headline free benefit concert. 
The concert will take place at the Kingsmead Stadium in Dur-
ban on 16 July. According to TimesLive, the event is part of a 
campaign by AIDS advocacy group, Keep the Promise (KTP) 
2016 and will form part of the International AIDS Conference 
(IAC) to be held in Durban in July. It will be the first time in 15 
years that the IAC will be held in the city. 
Local acts who will be part of the concert includes Mi Casa and 
Big Nuz. 



Minnie Dlamini and   

Katlego to host E! Africa 

Minnie Dlamini and Katlego Maboe will be the next hosts for E! Africa 
red carpet at the #SAMA22 ceremony. The duo will join the likes of Bo-
nang Matheba and Maps Maponyane who hosted the hosting E! Enter-
tainment SAFTAs red carpet earlier this year. 
Now Minnie and Katlego will jet of to Durban ICC on 04 June to get on 
the red carpet and chit chat will local celebs who will be attending the 
award ceremony on the night. 
The E! Beyond the Red Carpet special will be aired on 07 June at 8pm. 

This is the 12th year that Bassline in Newtown has been the backbone 
of this celebration and this year sees a line up that far surpasses any of 
the previous concerts, with a strong focus on female empowerment. 
Zonke, top South African songstress and producer, Waje, Nigerian su-
perstar, Maleh and The Soil from South Africa, Haya Samir from Egypt 
and Maya Kamati from Reunion are just some of the popular African 
female-based acts that will grace the stage. Some heavyweight male 
peers such as Zimbabwe’s Oliver Mtukudzi, Mali’s Songhoy Blues, Va-
dou Game from Benin and Nakhane Toure from South Africa will join 
them, making the line-up a great representation of our diverse and cul-
turally rich continent – and a great night out on the town! 











Uhmm my name is Pistis Rodman from DRC and I’m a model by profession. 
I’m 22 turning 23 years of age and I stay here in South Africa in the South 

close to the Glen mall.  
What made you choose this career path? I’m actually a fitness enthusiast. 

Firstly I started as a fitness trainer doing personal training, I then started get-
ting more into it as I went on. I eventually became a fitness model. 

How long have you been in this field of work? This is actually my second year 
and I have to say is has been great and highly progressive.  

What or who is your inspiration? I would say myself lol just kidding …. I don’t 
know if you know him but my inspiration is Lazar from Russia, I just think his body 

is Gold.  
During your journey, who have you worked with (mentors, events, Trainers, art-

ists, Sponsors etc.) and how has that been like for? Uhhmm … I’ve worked with a 
lot of people and a few companies. I’m a brand ambassador for Biogene SA, I’m also 

getting an endorsement deal with Adidas as a sponsored athlete. I’ve worked a lot 
with studio space, Eltido, and AKA which has been exciting because I’m really into 

fitness and media, so that’s the life I’m building.  
What have you accomplished so far? I have accomplished a lot so far, like right now 

we started a clothing line called minimal wear and I’m also starting my own soon called 
Muscle Cloud.  

What have been the major highlights of your Journey so far? The Adidas deal is a big 
deal for me and has been my major highlight so far.  

What more can we look out for from you in the near future? I actually have a lot of 
plans and certain things I want to achieve. I’ll be on the second season of Jongo, 

It’s a South African Super hero movie currently airing on e-tv, so I plan to pursue 
acting as a career as well. I’m also studying multi-media at UJ and I’ll probably 

go do an internship in L.A in the USA next year, you will see me on screen a lot.   
Is there anything we should expect from you outside your field of work? 

Yeah … I’m really into music a lot and I produce as well. I’m also managing 
an upcoming hiphop-star called Young Swiss who recently dropped a sin-

gle with reason and Ginger called David Genaro. He’s my homeboy, we 
went to the same high school together and I’ve been producing him 

since day one.  

Where can people get a hold of you? People can 
catch me on Instagram 

@thegreeggod243 or on face-
book: Pistis Rodman. 





I grew up so I had to work hard to be where I am now and see myself do 
what I’m doing.” she confesses as she gazed in blank space  behind koketso 
reminiscing about her old self. Her inspiring story is one that should be told 
for years to come. “My greatest Achievement has to be my weight because 
people used to look down on me and I had a very low self-esteem, I didn’t 
have confidence at all so I had to work on myself very hard”. Lee rarely looks 
her age at all, the 24year old resembles a teenage princess whose natural 
appearance is breath taking and eye popping at once. Her personality reflects 
her warm heart and mirrors her incredible attitude towards life. Miss Kha-
bane holds dearly and close to her heart the support and love of her family. 
Although she might be somebody’s dream for a wife they would love to 
effectively provide for, that is not what Lizo seems to have in mind. “I plan to 
start and run my own clothing brand someday, one that will compete at the 
highest level in the world” she proclaims. Lee loves fashion and hope to be a 
fashion pioneer someday and a prime example to young girls that dreams do 
come true and anything is possible if you work hard and focus. She plans to 
open a weight loss and fitness gym for young women out there who are fac-
ing what she went through and for those who want to remain fit as well. Two 
words can sum up this beautiful individual’s character: Courageous and char-
ismatic. You can Catch Lizo on Facebook and Instagram. Unfortunately 
there’s over a dozen fake accounts created by imposters, clearly many do 
wish to be Lizo Lee Khabane.  

Work, Work, Work, work, work. These are 
the lyrics to the hook on Rihanna’s hit track 
which got me thinking about how working 
hard on something yields great results, a 
prime example would be this eye catching 
woman so many have seen all over comput-
er screens and cellphones around South Afri-
ca and abroad.  She is as popular as Presi-
dent Jacob Zuma and more famous than 
most of our celebrities on social media. She 
is one of the most gorgeous yet humble 
women you will ever come across. The thou-
sands and thousands of followers and the 
endless likes on Facebook are nothing com-
pared to the bright future this young ambi-
tious woman has. The Soweto born model 
whose pictures continuously flood both Fa-
cebook and Instagram is an incredibly inspi-
rational figure. Lizo Lee Khabane is some-
thing Unique and rare, she possesses brava-
do and gravitas. She harbors great potential 
and an exceptional will to better herself, and 
that is some of the great personal qualities 
she has. 
It comes as no surprise that Lee was recruit-
ed to be a hair model for a hair Products 
Company “Ladine” and a brand ambassador 
for an underwear company based in the UK. 
“I’ve been doing this for a year and a couple 
of months now and I’m loving every mo-
ment”, she says with an inviting wide smile.  
It isn’t every day one comes across a woman 
this confident, beautiful and smart too. Most 
people see the end results of how Lizo looks 
like today, but very few know how hard she 
worked to look the way she does. “You 
know I have always wanted to be a model 
but I couldn’t be one back then because of 
the requirements lol …. I was very big when  







Who is ACE? I’m Ace Mahapps. A performing artist, singer, songwriter 
and founder of help a girl child South Africa. I was born and raised in 
Wattville, Benoni in 1985 July the 22nd. I’m ranked number 10 best song 
writer in Africa and number 4 in Southern Africa.  
 
What made you choose this career path? I usually tell people that mu-
sic is not just a career to me, it’s a calling. I was called to entertain peo-
ple through music. 
How long have you been in this field of work? I’ve been in the game 
for the past 7 years dating back to 2009 when I first dropped my Al-
bum which was called “Uthando” which contained 17 tracks.  
 
What or who is your inspiration? My inspiration is the late legendary 
Mama Miriam Makeba of which I had the honor of being on her bed-
side when she passed on and that was a big deal to me.  
Who is your target market? My target Market is very broad because I 
sing about general things that usually occur on a daily bases on the 
streets and what transpires during clubbing which basically accommo-
dates everyone. Every single family member can relate to my music, 
even the granny is catered for.  
 
During your journey, who have you worked with (mentors, events, 
Trainers, artists, Sponsors etc.) and how has that been like for? Uhmm 
… I’ve worked with quite a lot of artists, I used to play with Ntando 
from Ts records at Wits (reserve side) in 2001, we have written songs 
together. We were the guys who would lead sing from the changing 
room on to the football field with the whole team backing us, I guess 
the passion for music started there. However, we parted ways in 2003.  
What have you accomplished so far? My journey has been quite inter-
esting because I got to travel a lot. I did my album tour in Namibia, 
Swaziland, Botswana and Kenya. I’ll be doing a single tour for my sin-
gle called “Ushela Kanjani umuntu engasungowakho” produced by 
Heavy K due for release soon.  
 
What have been your major highlights of your Journey so far? Working 
with great artists on my project like Uhuru, Heavy K, Thandiswa 
Mazwai, Mash O and Ntsiki Mazwayi. Working with those people on 
my project is really the highlight of my career after having taken a 5 
year gap from producing music.  
 
What more can we look out for from you in the near future? Currently 
I am pushing the help a girl child campaign which is a tour dedicated in 
helping young girls. We have donated up to 10 000 sanitary towels in 
Ekurhuleni alone, which the community has helped with a lot. We host-
ed a fundraising Sunday session which featured Georgey and Tbose 
from Khaya FM, Sinhle from Metro and Kabomo who is currently act-
ing on Zabalaza which made the project even more special.  
 
Where can people get a hold of you? People can google me or reach 
on all social media platforms. On sound cloud as well.  







Dynamites do come is small packages indeed. You too would attest to this if you met this young tenacious, highly confident yet 
humble and gratuitous Metro FM award winner. She is statically one of the most played artists in South Africa and is the most 
played SA female artist between 2015 and 2016 across all radio and TV platforms. We know her as the incredibly gifted 23 year old 
Refilwe Mooketsi, and you know her as Fifi Cooper “the first lady of Motswako” whose facebook following is over 500 thousand 
alone. Her endless hits are well documented and her perseverance has yielded great results over the years. We invited Fifi over to 
chat all about this consignee’s inimitable lava of talent and arsenal of rap-lines which has left all her haters in acerbity.      
Tell us about Fifi Cooper, where did it all start and how did you become one of Ambitious’s most successful artists? I’ve always 
been a rapper and a singer, I come from a small place in Maftown called Montiwa and yeah man … that is where Fifi Cooper 
emerged from. I grew up in Mafikeng listening to people like HHP, Khuli Chana and Tuks Sengana. I eventually saw a gap in the 
market that we didn’t have enough female rappers in the genre who represent and embody where they come from. After so 
many years of pursuing the dream and polishing my art, last year around April/May we just decided we want to open a new record 
label and I was the first artist. We worked hard and it paid off. 
How long have you been in the hip hop industry and how long did it take to reach your peak? I’ve 
been in the Hip-Hop Industry for about nine years now, I’ve always been intrigued by this industry 
hence I went to do media and studied marketing, Journalism, and PR as so to grasp more 
knowledge about being a musician as well as being an artist. Although it has been nine years, 
things actually started moving just last year and I eventually released my first album “20fifi” in 
2015. 
What or who is your inspiration? I am inspired by everything around me. If you listen to my mu-
sic, I always rap about my life and my career, including personal stuff that people don’t know 
about me, my son in particular who inspires me and I always put that in my music. Obviously the 
Motswako Kings have played a huge role in my life which inspired me to do Motswako, they 
have definitely kept me motivated.  
Who is your target market and what is the concept behind your music? My music is tar-
geted at everyone from toddlers to your regular magriza (granny), for example; my son 
knows every single song on my album and doesn’t even know how to speak yet. My mu-
sic is about being you, people will always love you for who you are. It is about life experi-
ence, for instance when I write about family I put myself in those shoes. I don’t just 
talk about my life, my music is conceptualized to resonate with people. I know 
that people go through a lot of difficulties in life, some grew up without their 
mother or father. Basically I like to make timeless music that people will still 
listen to in 10 years’ time or so.  
During your journey, who have you worked with and how has that been 
like for you? 
Yoh … a lot of things have been happening lately hey, dreams are com-
ing true. I’ve worked with a number of talented people such as AB cra-
zy, dope South African producers like Lunatic, twizzy beats, and super 
producer rapz. When I was still back home around 2010 I did a song 
with Khuli Chana called “homonate hobawena” and for me that was 
a dream come true. I’ve been working with a lot of gifted individu-
als, people I grew up listening to such as Shuga Smax from Skwata 
Kamp who were thriving back when we started.  
Tell us about the experience of winning multiple Metro FM 
awards? Uhhmm … I don’t even know how I feel because it still 
feels unbelievable. We made history, I became the first female 
rapper to win a Metro FM award, and not just one award but 
three. It was like Oh Yeahhh …. You know great things happen 
when you believe in God and when you pray for what you want 
you will eventually get it; if you work towards your dreams.  
What do you think about female rappers in South Africa and 

what sets you apart from the rest? I think female rappers in South 

Africa tend to dwell too much on being a female rapper and I don’t 

consider myself as a female rapper, I consider myself as a Rapper. 

They get lost and forget who they are. And like I said; we are all 

different and people will always love you for who you are. We already 

have Nicki Minaj and if you try and be like Nicki, that won’t  work be-

cause there is already someone like her. I always tell them  





Fifi Cooper together 
with Our Managing 
editor Bobo.M 

that if you talented you don’t have to 
change, people will love you for who you 
are.   
You know people diss me all the time say-
ing “ohh you are like a tomboy” and I al-
ways tell them that - the fact that I am the 
way I am and the way I dress is because of 
the impact of growing up with two broth-
ers, and that is part of my authentic image. 
It is who I am, I love the dress code and 
feeling comfortable. I think females are 
allowed to do that as well.  
Your initial breakout single was “Chechella 
Morao” which caused a buzz in the local 
rap scene, what do you think attributed to 
its success? I think it is because at the time 
I was doing everything, free shows and 
radio interviews back home, I was not even 
in Jo’burg yet. I was literally rapping kaSet-
swana from beginning to the end and it 
shocked me when people loved it because 
most people didn’t even understand what I 
was saying. I think the song has great melo-
dies and nice flows and you could literally 
hear the hunger in my voice, I think the 
tone of my voice… that’s what people say 
made them love the song. It basically has 
that thing man, you can just tell that ja that  

chick means business. As she smiles and 
turns to the left.   
Tell us about the center of your Universe, 
your son “Resego”?  whooohh!!! My life. I 
think he’s the reason why I don’t sleep, 
but most importantly I want to motivate 
and show young girls out there that just 
because you have a child at the age of 22 
does not mean that life is over. You need 
to keep working hard because it is no 
longer just about you anymore, you have 
to also think about someone else. So 
maannn. He’s like everything.  
Being raised by a single mother after 
your dad passed away when you were 
still in primary school must’ve have had 
its challenges, how did it impact your life, 
and what is your relationship with your 
two brothers like? My dad is actually the 
first person who made me aware that I 
have enormous talent because he used to 
play bass guitar and would force me to 
sing or rap. After he passed away I felt like 
I need to continue with this because I 
thought to myself; if I believe in music as 
much as he did, I will succeed. I think 
about him all the time, I know that he’s 
looking down on me somewhere up there  

saying “yeah that’s my daughter”. And as 
for my relationship with my brothers “you 
know how brothers can be like, especially 
when you a female last born. They tend to 
be overprotective”. My brothers and I are 
cool, they love me to death. They are kind 
of like my dads and have been taking care 
of me until this day.  
If you were given an opportunity to do 
anything else in life besides music, what 
would you do or be? Besides music … 
uhhmm I would sell Yeezus lol… that’s a 
lot of money man. Giggles and boldly 
states with a mischievous smile. To tell you 
the truth I don’t know, but if I can’t write 
music that means it’s all over. However, I 
did study media so I would probably be a 
journalist or maybe a school teacher. 
What more can we look out for from you 
in the near future and is there anything 
we should expect from you outside your 
field of work? Oh yes … I have been doing 
a couple of Auditions via presenting and 
hopefully I’ll be a presenter one day. I 
would also like to venture into acting, as 
an entertainer I believe one has to be ver-
satile and be able to interlink within the 
entertainment world. Being an artist is not 
just about writing lines. There’s a lot that 
I’m planning to do such as doing interna-
tional features and represent South Africa 
in Hollywood. Well ... I have big dreams.   
Fifi Cooper is definitely an Icon and a leg-
end in the making, a true authentic reviver 
and pillar of Motswako music. She is one 
of the few who possess qualities worthy of 
longevity in this tough industry filled with 
short term players and one hit wonders. 
She is as original and as genuine as her 
smile, and that alone is what people love 
about her; but her unquestionable talent is 
why masses are glued their radios. 
Where can people get a hold of you? You 
can interact with me via my social media 
pages Twitter @fificooperfans, Facebook: 
FificooperSan….Instagram 
@Ke_fificoopersan. 



 Pages: Twitter 
@fificooperfans, Facebook: 

Fificooper San  
Instagram 

@Ke_fificoopersan.  



Good branding is key to getting your clients to involve them-
selves with your products. Whether the medium is physical 
or digital, most consumers’ first impression comes through 
visual perception. At the same time, an attractive logo and 
branding strengthens your image, promotes your profes-
sionalism and tells potential clients that you care about qual-
ity. 
Here are 5 tips to consider when designing the perfect logo 
for your brand or business: 
1. Logo Simplicity 
The logo may look great on your business cards, but does it 
looks as nice on your social media profile pages and website? 
Keeping it simple is one of the best approaches when it 
comes to logo design. Think of where your logo will appear: 
business cards, brochures, websites, apps, mobile devices, 
vehicles, embroidered on fabric, etc. The simpler the logo, 
the more likely it is to suit all environments. Your logo needs 
to look good on a range of media; if it’s too complex, it will 
conflict with the environment it’s being used in. 
2. Logo Colour 
Think about the message your company needs to convey. 
Environmental sustainability? Perhaps using the colors 
green, blue, & yellow will help. Take the time to pick the 
right colours—they play a big role in the way your brand is 
perceived. For example, blue represents authority, dependa-
bility, and responsibility. This is why blue is so often found in 
life insurance and investment firm branding. 
Allstate Logo uses the color blue. blue is so often found in 
life insurance and investment firm branding.  
Take the time to understand the psychology of colors and 
apply the principles accordingly to your brand. 
Red: energetic, sexy, bold. Orange: creative, friendly, youth-
ful. Yellow: sunny, inventive, optimism. Green: growth, or-
ganic, instructional. Blue: professional, medical, tranquil, 
trustworthy. Purple: spiritual, wise, evocative. Black: credi-
ble and powerful. White: simple, clean, pure. Pink: fun and 
flirty. Brown: rural, historical, steady, rustic. Keep in mind: 
too many colours will make your logo difficult and expensive 
to print or embroider. Virtually all of the world’s most  recog-
nized logos are made up of just one or two colours, so keep 
it simple! Also, it is very important to choose the appropriate 
pan 

tone colour code, also know as “PMS” Pantone matching sys-
tem. Selection of pantone colour codes will ensure that your 
colours remain consistent throughout all your print and digital 
media. 
3. Fonts To Use In A Logo 
If you are using Comic Sans, Times New Roman, or Arial, odds 
are you are using the wrong typeface. Find a font that is origi-
nal, a font that makes your brand appear unique and that stands 
out from the rest—but not in a negative way. Avoid at all cost 
any fonts that come across as gimmicky. 
The choice of font you use plays a major role in whether or not 
your logo will be successful. Choose a font that speaks immedi-
ately to the image of your brand. Avoid overly trendy fonts as 
you may find your logo becoming dated fairly quickly. Try to use 
the classic fonts, such as, Helvetica, Bodoni, Clarendon, 
Akzidenz Grotesk, Avenir, FF Din, Futura, News Gothic, Frutiger, 
Gill Sans, Garamond, Myriad Pro, Optima, Univers, Bembo (and 
there are many, many more). 
Avenir is a classic font face for design a great logoFrutiger is a 
classic type face for design a great logoHelvetica is a classic type 
face for design a great logo 
4. Understanding Your Brand, Understand Your Logo 
Your logo is an introduction to your brand and products. One 
thing to keep in mind is that your logo and brand must be de-
signed to reach a specific audience. Write down what your 
brand is about, who your typical client is and what kind of aes-
thetics and imagery your typical client would be drawn to. 
Don’t overthink it. It’s nice when a logo has a deeper meaning, 
but don’t get stuck making a logo whose meaning is so deep 
and complex that no one gets it. A logo should be quickly under-
stood, clever and welcoming to your potential client. 
In the end, your logo should be an image of what your custom-
ers care about, while remaining true to who and what your busi-
ness does. Know what your logo means. 
5. Logotype or symbol? Which Is The Right Logo For Your Brand 
A logo typically consists of two elements, a symbol and word-
mark (also called a logotype). A new business cannot solely rely 
on just a symbol for representation. A lot of marketing and ad-
vertising must be done before that symbol becomes well known 
(think Starbucks, McDonalds, Apple, Mercedes, and many other 
established brands).   



After his world tour which started on 12 
Jan 2015, Circo Loco at Blue Parrot Beach 
Club South, Mexico. which ended 1 Aug 
2015, CircoLoco at DC-10, Ibiza, Spain with 
over 50 acts in countries incl. US, Spain, 
Mexico, Canada, Poland, Ireland, France, 
Japan, Germany, Italy, UAE etc. he came 
back to his home country to release his 
4th studio album titled "Pieces Of Me". 
"Pieces Of Me" was released on the sec-
ond week of September and got criticism 
overnight for the cover and title identical-
ly to US singer "Ledisi". Musically the 
album got response from social media as 
well as charting iTunes ZA with song "We 
Dance Again" he featured Nakhane 
Toure topping charts by 30 September. 
on this album Black Coffee worked with 
the likes of Azola, Portia 
Monique, Ribatone, Nakhane Toure, 
Mondli Ngcobo, Kensy, NaakMusiq & 
Lungi Naidoo. To market his album he 
mastered a #WeDanceAgainChallenge, a 
15sec to 30sec dance moves to be posted 
on photo/video social  

network Instagram where participants 
dance on his so "We Dance Again featur-
ing Nakhane Toure".2013 also saw Black 
Coffee doing more talks on various sub-
jects, which he believes music alone is 
not enough to address. He became one 
of the key speakers on his friend Vusi 
Thembekwayo's tour. Black Coffee has 
graced numerous publications including 
the glossy Destiny Man magazine in No-
vember 2013. Black Coffee is also one of 
the few South African DJ's to headline 
the international Ultra Festival. 
2015 - Present: Pieces Of Me & DJ 
Awards 
Two weeks later he went to Pacha, Ibiza, 
Spain to attend Dj Awards which he was 
a nominee on, on the 29th of Sept 2015 
he was named "Breakthrough Dj Of The 
Year". 
On the 23rd of October 2015 Pieces Of 
Me Went Platinum in South Africa. 
In 2016, he performed at Coachella Valley 
Music and Arts Festival. 

By 2007 Black Coffee had become a 
household name in the South African DJ 
scene, firing up floors with his tribally 
infectious, vocal-laced beats. In the same 
year he released his second studio album 
titled Have Another One which was later 
released in Europe. Highlights during 2011 
included the launch of ‘Africa Rising and 
its first presentation (at which included a 
24 piece orchestra along with a band and 
featured artists performing Black Coffee’s 
works) at Moses Mabhida Stadium and 
the four releases on the Soulistic Label 
including Culoe de Song’s “Elevation”, Sai 
& Ribatones “Here and Now”, Boddhi 
Satva’s “Invocation” and the label’s 
“Soulistic Music Cuts”. In 2010 he was 
inducted in the Guinness Book of World 
Records when he DJyed 60 hours non-
stop at Maponya Mall. 2013 saw Black 
Coffee continue gracing world stages 
such as Southport Weekender  
(UK), Panoroma Bar(Berlin), Circo Lo-
co (Ibiza), Boiler Room and participating 
in music conferences - from ADE, 
in Amsterdam RBMA in Johannesburg 
CTEMF.  
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Don't let these obstacles keep you from having the sex you deserve. 
Many people are unhappy with their sex lives, which is problematic because a healthy sex life is important for overall well-being. 
There are some common obstacles couples face when trying to maintain a healthy sex life, so once you identify your biggest sex 
blockades, you'll be able to figure out the best strategy to get around them and get back to your regular romping!  
Obstacle #1: There never seems to be enough time in the day. 
The Solution: It's easy for sexy time to get pushed down on the to-do list but it's time to make it a priority! Find little ways to keep 
a sexy mindset about and with each other. Naughty texts and discreet dirty talk on the phone during the day can keep you ready 
to go. Schedule a date night and treat it as an opportunity to bring back the spark. Don't forget about quickies between your busy 
schedule!  
Obstacle #2: There is too much distance. 
The Solution: Now that one out of five relationships are made from an online connection and many people have to go where their 
job takes them, the long distance relationship has become a necessity. But just because you're in different places doesn't have to 
mean a lack of sexual connection! 
Classic phone sex is a favorite. Using new technology such as Skype can keep you face to face while you mutually  masturbate and 
can share in the sounds and visuals of your partner. Make sure you schedule some body to body time too though: visiting and let-
ting your skin to skin friction is really important to keep a relationship going over the distance.  
Obstacle #3: When you've been with your partner a long time, it's easy to get comfortable with our seduction of one another.  
The Solution: Take a weekend to bring back the mystery. Take care of your hygiene needs with the door closed, wear sexy things 
to bed and don't get dressed in front of each other, so that it will be a pleasant surprise! 
Obstacle #4: You have kids. 
The Solution: Parents love their children, but that doesn't mean that the need for sex should fly out the window! If you have 
friends with kids, offer a swap, they'll take all the kids one night and you'll take them on another. That way both sets of parents 
have some important and uninterrupted time together. 
If the kids are watching TV or settled in with their homework, go in the next room and make out for a few minutes, but make sure 
you don't get caught. You can hug and kiss each other when the kids are around because it's a good thing to let kids see their par-
ents are affectionate with one another. 
Obstacle #5: You have way too much work at the office and home. 
The Solution: It can be hard to leave work at the office, so you either end up working late or spend too much time thinking about 
it at home. Either way it's not a very erotic mindset so one easy trick can be to take a few minutes to write down all the work 
items that are floating around your head. 
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Just a sentence or two to remind you later, but at least for a little while you can let the paper hold those work thoughts so you 
can focus on feeling erotic with your partner Being happy in the bedroom can result in a happier you in the boardroom!  
Obstacle #6: There is a loss of libido. 
The Solution: Whether it's a medication, high levels of stress or the disappearance of your own sexual self, the loss of libido can 
feel crippling. But it doesn't have to be. 
Talk to you doctor if you're taking medication, take a vacation, even if it's short to set your burdens down for at least one day. 
Reconnect with your own sexual desires with hot steam showers using the soap to not just clean you but make you focus on each 
of your body parts. Be sensual and slippery because you might just slide into some lascivious desires! 
Obstacle #7: Life is too serious. 
Adults frequently forget how to play because there's always so much to do, so many responsibilities to live up to and obligations 
to meet. But play is fundamental to human nature, so make a conscious effort to enjoy each other's company in playful ways, 
even if it isn't immediately sexual. 
By loosening up and letting go you'll be reminded of why you were attracted to each other in the first place. Have fun and giggle 
together; sex is best when enjoyed with a smile! 
Obstacle #8: You are exhausted. 
The Solution: This one can be a combination of many of the issues above, but deserves its own response. It can be easy to feel "all 
or nothing" about sex, but that’s just not how it has to be. Having a soft and sensual kissing session without expectation of more 
can be just right for a romantic, low key time together. Or watch a movie to wind down and stroke each other’s skin while snug-
gling. You don’t have to swing from the rafters or have wild crazy sex to feel amorous. 
Obstacle #9: You feel guilty. 
The Solution: Maybe it's a vestige of your youth when you were told that sex was bad and it's been hard to completely get that 
out of your head. Or maybe the guilt could come from all the things you could be doing rather than enjoying your own pleasure. 
Either way, you deserve to take time out to feel pleasure and to bond with your partner. So, do it with a clear conscious and for-
get about all those mundane needs for a while. 
Obstacle #10: It's so boring. 
The Solution: Are you tired of the same old things when it comes to your bedroom playtime? Do you each fall back on safe moves 
when it comes to positions or foreplay? Well, then try new things out! 
Find some erotica that turns you on and read it while groping each other. Pick out some porn together to have as background 
stimulation. Have sex in the living room or kitchen instead of the bedroom. Use a new sex toy and just get creative! You are in 
control and you get to direct the sexual adventure. 
1. Don't have sex with assholes. 99 percent of bad sex happens with bad people (that's a scientific fact), so dump any inconsider-
ate pricks trying to be a part of your sex life. By inconsiderate, I mean dudes who are not just jerks to you generally, but also guys 
who refuse to go down on you and losers who just lay there while you ride them for an hour. Nobody has time for that. Cut them 
off.  
2. Masturbate. Not only is it healthy, but the more you know about your body, the better able you are to instruct someone else on 
how to make you feel great during sex.  
3. Learn how to tell your partner what gets you off. If you already know what works, don't waste time on trial and error. Speak up 
and tell your partner what you want and how you want it — in explicit detail. If you'd rather show than tell,  guide his mouth or 
hands yourself. If you're getting close, let him know how to take you all the way: tell him to go left, right, faster, slower, or hard-
er. Chances are your partner will be more than happy to take direction if it means that he gets extra props for successfully getting 
you off 

http://www.cosmopolitan.com/sex-love/news/a36484/benefits-of-masturbation/


Goals are a necessary part of launching and growing your business. Truthfully, they're a necessary part of moving forward with 
life in general. They give you something to strive towards-and it's a major boost to your confidence when you meet a goal. 
Goals can be related to large or small achievements, but regardless of the scale of a goal, it can be a serious hit both on a personal 
level and for your organization if you fail to meet one. 
It's important to dissect a missed goal and identify what happened so that you can learn from it. Here are some of the most com-
mon reasons you may have fallen short of your goals last year. 
1. Justifying Excuses 
Making excuses for a lack of progress on a goal can quickly turn to negative energy, procrastination, and nothing but a smolder-
ing crater where your goal once stood. It's easy to make excuses, and even easier to justify them away after you miss a goal. Ex-
cuses can range from not having enough time in the day, to having too many meetings. 
Excuses often pop up when people feel fear, anxiety, and doubt, and then allow those feelings to hold back their progress. What-
ever the case, you're in control of your day-to-day. You're in control of your progress. Don't let those things turn into excuses that 
slow you down. 
2. Magnifying Fears over Abilities 
Fear of failure has killed the dreams and ideas of countless entrepreneurs since the dawn of time. You could fill the ocean with 
them. It's almost palpable even among the most stoic of entrepreneurs. We're so accustomed to making plans based on failure, 
that we often let those fears dissuade us from squaring off against and overcoming challenges. Almost every person has allowed 
fear to rob them of self-confidence. 
When you set goals in 2016, you need to focus on your abilities and how they'll help you reach that goal. Don't underestimate 
yourself. 



3. Doing Things for the Wrong Reasons 
Did your goal have a strong enough "why"? Why did you set it? What does that goal mean to you and your business? Sometimes 
we set goals to chase after something because it's expected of us, or we think it's necessary to keep up with others (or a competi-
tor). 
If you set a business or personal goal for the wrong reason, you wind up chasing down something that doesn't resonate with you. 
The desire to accomplish it is diminished; the commitment wanes. You fail to reach it, and all you have to show for it is wasted 
time and money. 
Set goals for the right reasons-for things that add value on a personal and professional level and directly improve the revenue of 
your business. 
4. Not Prioritizing the Right Things 
It's amazing how easy it is to find time for things that add virtually no value to our lives, but we struggle to make time for what's 
most important to us. Reaching goals is never about having time, it's about getting your priorities in order and making the time to 
meet your goals. If the goal you set is important enough to you and your business, then you'll make time for it. 
5. Doing Too Much 
You may view yourself as a jack-of-all-trades and wear the badge proudly, but you're never going to accomplish anything if you try 
to do it all yourself. This is especially true of your business goals as an entrepreneur. If you know that you have a goal that falls 
outside your scope of practice, or that you have an employee perhaps better suited, delegate to make sure those goals are met. 
If you have a personal goal that you know you may struggle with, then you need to reach out to others in your network. Lean on 
those people who can lend skill and experience to help you accomplish that goal. 
You need to reflect on those missed goals and discover what you're really good at, what you're passionate about, and what 
you're most driven to do. Focus on the goals you can achieve, and turn to others for the rest. Remember, no man is an island. 
6. Lacking a Roadmap 
It's relatively easy to set a goal such as "We're going to increase revenue by 20% this quarter," or, "We're going to have our entire 
team cross-trained by end of year." But how do you get there? Successful goals are charted out with a detailed plan on how to get 
from point A to point B. That plan lays out the actions to be taken and the milestones to reach along the way. 
Having a plan gives you direction, so that if you get off course or plans change, it's easy to maintain a route to the final goal. 
7. Failing to Set Firm Deadlines 
Only 2.5% of companies successfully meet 100% of their project goals. Why aren't you in that group? A deadline creates a constant 
sense of urgency that will keep you and your team focused as you drive toward a goal. If you set goals that are open -ended with 
no set completion date, then they often are forgotten. A goal without a deadline fuels procrastination and often leads to goals 
being missed. 
8. Being Overcome When Times are Tough 
Launching a business is hard. So is personal and professional growth. It always gets tougher before it gets better when you're 
driving toward a goal. When it comes right down to it, nothing worth having is going to come easy. Some of the goals you set are 
going to require a little blood on the ice, sweat on your brow, and even some tears. 
When progress plateaus and moving forward becomes difficult, you need to roll up your sleeves and persevere. The only way 
you'll hit your goals in 2016 is to stay diligent and dedicated to the task at hand, no matter what comes your way. Learn from your 
mistakes and plan to be better in 2016. There's always a solution to help you reach your goal. 

http://www.gallup.com/businessjournal/152429/cost-bad-project-management.aspx


The Kings of the Weekend ; Sphectacula and Naves have re-
leased a new single titled IDWGH (I Dont Wanna Go Home). 
The single which features hip hop heavyweights Reason, 
Kwesta and PH was originally released on their debut project 
‘Kings Of The Weekend’ back in 2015. This will be their 4th 
single receiving more spotlight following Mnandi, KOTW An-
them and Abantu Babantu. 

ZANO and AtJazz created a musical masterpiece ,“TRUTH”, that fuses 
ZANOs smooth soulful vocals with AtJazz beat-play on jazz nuances and 
four-to-the-floor beats. There is no holding back on the level of creativi-
ty and ingenious simplicity on this record. The record also features re-
mixes from UK’s young producer Simbad, Moscow’s house music genius 
Lay-Far, and our very own homegrown talent Nuno Sea. This collabora-
tion drops on the 3rd of June 2016 worldwide and all media houses will 
be sampled before the release date. 

Infinite boys  
featured on DbnNyts 
new single alongside 
Kwesta called  
“bless me” 



Cable financial guru Lee Gates (George Clooney) is in the midst of airing the latest edition of his show, "Money Monster." Less 
than 24 hours earlier, IBIS Global Capital's stock inexplicably cratered due to a glitch in a trading algorithm, costing investors $800 
million. Lee planned to have IBIS CEO Walt Camby (Dominic West) appear for a softball interview about the crash, but Camby un-
expectedly left for a business trip in Geneva. 
Midway through the show, a deliveryman ambles onto the set, pulls a gun and takes Gates hostage, forcing him to put on a vest 
laden with explosives.[4] The "deliveryman" is laborer Kyle Budwell (Jack O'Connell), who invested $60,000--his entire life sav-
ings, inherited from his deceased mother--in IBIS after Lee endorsed the company a month earlier on the show. Kyle was wiped 
out along with the other investors, and now wants answers. Unless he gets them, he will blow up Lee before killing himself. Once 
police are notified, they discover that the receiver to the bomb's vest is located over Lee's kidney. The only way to destroy the 
receiver--and with it, Kyle's leverage--is to shoot Lee and hope he survives. 
With the help of longtime director Patty Fenn (Julia Roberts), Lee tries to calm Kyle down and get him some answers. However,  
Camby is nowhere to be found, and Kyle is not satisfied when both Lee and IBIS chief communications officer Diane Lester 
(Caitriona Balfe) offer to compensate him for his financial loss. He also is not satisfied by Diane's insistence that the algorithm is to 
blame. Diane is not satisfied by her own explanation either, and decides to contact the programmer who created the algorithm 
for answers, reaching a man in Seoul. The programmer insists that an algorithm could not take such a large, lopsided position un-
less a human meddled with it. 
In the meantime, the police find Kyle's pregnant girlfriend and allow her to talk to Kyle through a video feed. When she learns that 
he lost everything, she viciously berates him before the police cut the feed. Lee, seemingly taking pity on Kyle, agrees to help Kyle 
discover what went wrong. 
Once Camby arrives back in New York, Diane goes through his passport. She discovers that he didn't go to Geneva at all, but to 
Johannesburg. With this clue, along with messages from Camby's phone, Patty and the "Money Monster" team contact a group 
of Icelandic hackers to try and discover the truth. After a police sniper takes a shot at Lee and misses, he and Kyle resolve to cor-
ner Camby at Federal Hall, where Camby is headed according to Diane. They head out with one of the network's cameramen, the 
police, and a mob of fans and jeerers alike. They barely manage to corner Camby, and after ensuring that he will not run away, 
they finally confront him with the full story, with video evidence obtained by the hackers. 
It turns out that Camby bribed a South African miners' union, planning to have IBIS make an $800 million investment in the mine 
while the union was on strike. If Camby's plan had succeeded, IBIS would have generated a multi-billion dollar profit when work 
resumed at the mine and the stock of the mine's owner rose again. However, the gambit backfired when the union stayed on the 
picket line, causing IBIS' stock to sink under the weight of its position in the flailing mining company. Confronted with the evi-
dence, Camby admits his swindle. 
 

Cast 
George Clooney as Lee Gates 

Julia Roberts as Patty Fenn 
Jack O'Connell as Kyle Budwell 

Dominic West as Walt Camby 
Caitriona Balfe as Diane Lester 

Christopher Denham as Ron Sprecher 
Giancarlo Esposito as Captain Marcus Powell 

Condola Rashad as Bree (the Assistant) 
Lenny Venito as Lenny (The Cameraman) 

Greta Lee as Amy 
Emily Meade as Molly 

Grant Rosenmeyer as Dave 
Chris Bauer as Lieutenant Nelson 

Cenk Uygur as himself 



Audi delivered 27,000 copies (worldwide) of the first-
generation R8—a massive amount by supercar standards 
but still a pittance in the grand scheme of things—so see-
ing one is an instant mood-lifter. Soon we’ll have the—
again probably rare—opportunity to see the new, second-
gen version, which arrives stateside this spring. Too eager 
to wait until then, we strapped our test equipment to this 
Euro-spec 2016 R8 V10 Plus, and the results ought to whet 
appetites for what’s to come. 
The most notable difference between this Euro model and 
the U.S-spec car are the magnetorheological dampers, 
which we’d rate as beyond reproach after strafingour fa-
vorite 10Best Cars back roads. Sadly, these shocks will not 
be available here on the V10 Plus. Also, the stunning 20-inch 
wheels fitted to our test car will be painted a shade of sil-
ver—Audi calls it titanium—not gloss black. And our cars 
will be fitted with Homelink equipment but no fuel-
scrimping stop-start system. Certain features that are 
standard in Europe—variable-effort steering and the exotic 
Bang & Olufsen sound system, for instance—will cost us 
extra. Finally, this car’s laser high-beam auxiliary headlamps 
are not legal in the U.S. and won’t be offered here.The sec-
ond-generation car is slightly longer, wider, and lower with 
a more aggressive face and rump mixed with less dramatic 
“sideblades.” A clutch pedal and a V-8 engine option are 
casual 

ties, replaced by a 5.2-liter V-10 (in two strengths) backed up by a 
seven-speed dual-clutch automatic transmission with paddle 
shifting. Audi’s Quattro all-wheel-drive system received a full 
overhaul with a new computer-controlled clutch programmed to 
deliver the right amount of torque to the front axle, in place of 
the previous passive viscous inter-axle coupling. The front differ-
ential is open, as before, and the rear has a conventional limited-
slip. 
While the DOHC V-10 is not a totally new design, it’s invigorated 
with a higher compression ratio (12.7:1, up from 12.5), a more-
efficient induction arrangement, and an injection system that 
squirts fuel into the combustion chamber and/or into the fully 
machined intake ports. There’s variable intake and exhaust timing 
for excellent drivability with low emissions and dry-sump lubrica-
tion to support your most ambitious driving maneuvers. Audi is 
especially proud of the V-10’s throttle response, touting its ability 
to rev from idle to full load in a mere 0.66 second, 20-percent 
quicker than previously. 
Actually, we’re more impressed by the disappearing act that 
erupts when launch control is activated and the accelerator and 
shift paddles are pushed into action. The Plus edition of the 5.2-
liter V-10 packs a convincing 610-hp wallop with 413 lb-ft of torque 
on tap at an enthralling 6500 rpm. . In fact, it swings the g-needle 
over the 1.00-average mark in 0–60 acceleration, 70–0 braking, 
and skidpad cornering. And then there’s the accurate steering 
feedback, unshakable stability at the hairy edges of adhesion, and 
confidence-inspiring control of wheel and body motion. 
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In architecture, space plays a very important role and the challenge for Brett and Rose Ad-
ams’ home was to create a feeling of space in an unusually shaped plot! Cleaver design de-
cisions like an entrance hall design with a central garden atrium, allowing light and creating 
breathing were key. Natural light is also channeled in through the central stairwell which 
adds height and lands in the pajama lounge where the family spend as much time together 
as they can. The decor Leighton selected strikes a balance by being luxurious without feel-
ing showy and ultimately creates a house where you can truly feel at home! 



It is well known in most parts of Sandton as the holly drink that leaves bimbos feeling blessed and very generous 
with giving the cookie  away for the night. It is expensive and well made. However, few really know what exactly is 
this moet and how it should be pronounced. The correct pronunciation is "mo-ette" or "mo-wett" (IPA: [moɛt]) the 
"t" is not silent. Legend has it that the family name originated in 1429 when a Dutch soldier named LeClerc warded 
off a group of English combatants who were trying to suppress the coronation of Charles VII in Reims. LeClerc head-
ed a crowd of Remois that ran at the English screaming 'Het moёt zoo zijn' (it must be so). The English retreated af-
ter that. LeClerc became known as M. Moët after the incident. 
Moët et Chandon began as Moët et Cie (Moët & Co.), established by Épernay wine trader Claude Moët in 1743, and 
began shipping his wine from Champagne to Paris. The reign of King Louis XV coincided with increased demand 
for sparkling wine. Soon after its foundation, and after son Claude-Louis joined Moët et Cie, the winery's clientele 
included nobles and aristocrats. 
In 1833 the company was renamed Moet et Chandon after Pierre-Gabriel Chandon, the director of maisson4, joined 
the company as a partner of Jean-Remy Moet, Claude Moet's grandson. 
Following the introduction of the concept of a vintage champagne in 1840, Moët marketed its first vintage in 1842. 
Their best-selling brand, Brut Imperial was introduced in the 1860s. Their best known label, Dom Perignon, is named 
for the Benedictine monk remembered in legend as the "Father of Champagne". Moët & Chandon merged 
with Hennessy Cognac in 1971 and with Louis Vuitton in 1987 to become LVMH (Louis-Vuitton-Moët-Hennessy), the 
largest luxury group in the world, netting over 16 billion eurosin fiscal 2004. Moët & Chandon holds a Royal War-
rant as supplier of champagne to Queen Elizabeth II.  
In 2006, Moët et Chandon Brut Impérial issued an extremely limited bottling of its champagne named "Be Fabu-
lous", a special release of its original bottle with decorative Swarovski crystals, marking the elegance of Moët et 
Chandon. 
Moët was the official Formula One champagne provider between 1966 and 1999 before being replaced by G. H. 
Mumm. 
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Our Social Media Highlight this month was the 
sexy Lady Kaygee who broke the internet with 
her video selfie. In the video she appears to be 
laying in bed while slowly showing off her pro-
vocative body.  




