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Radio and TV personality, 
Thando Thabethe will form part 
of the judging panel for TLC’s 
Next Great Presenter search.  

The search for TLC Entertainment’s next African presenter is well 
underway, budding presenting stars now have just one week to go 
until entries close on Monday 22 August. 
Featuring a mix of well-known faces, industry experts and a Discov-
ery Networks senior executive, this year’s judging panel includes; 
Radio/TV personality, Thando Thabethe; Head of Content at Multich-
oice, Aletta Alberts; editor of Zee Dladla; celebrity publicist and com-
munications strategist, Jarred Doyle and VP of Channels for Discov-
ery Networks CEEMEA, Lee Hobbs. 

Nigerian-American recording 
artist – Jidenna has closed a 
major deal to launch and dis-
tribute his debut album ‘Long 
Live The Chief’ in Africa  

Jidenna signed with Epic Records, Sony Music West Africa 
and Sony Music South Africa which three of them will make 
his music a global spread. The superstar will kick off his tour 
in late August, at Hard Rock Café in Lagos then later come to 
Joburg city. Part of the tour will include a series of exclusive 
performances, album release parties and the filming of an 
exclusive documentary produced by BBC International and 
True Africa. 



PHAT JOE SAYS GOODBYE 
 Phat Joe is saying goodbye to Metro FM and will now join KZN’s com-
mercial radio station ; East Coast Radio. 
Phat Joe is joining Durban’s hit music station East Coast Radio, as of 
Monday, 15 August, to take KZN listeners home during the daily drive 
time show, on air from 15:00 to 18:00. 
His unique presentation style, lips smacking radio charm, larger than 
life personality and infectious ability to connect with his audience 
promise to bring a refreshing and renewed energy to the late after-
noon slot. 
Says Phat Joe: “This is a really exciting opportunity for me. Not only will 
I get to chill in Durban, but I also get to interact with the cool listeners 
of East Coast Radio on a daily basis. I think we are going to have a lot of 
fun together!” 

Mabala Noise gave us a life-changing amount of money, says 
Khanyi Mbau. Mbau, who is one of the many artists that have 
recently signed to the entertainment company, has come out to 
defend the label amid claims that it paid artists R5 million 
each.The claims were made by Malema during a live press confer-
ence at the IEC results centre two weeks ago. Malema also ac-
cused Mabala Noise owner and ANC Youth League treasurer gen-
eral, Reggie Nkabinde of being embroiled in "dodgy tender pro-
cesses." 

Hot on the heels of a war of words between 
EFF Leader Julius Malema and Mabala Noise 
management, which continues to rage - 
Khanyi Mbau has revealed that the label has 
paid artists " a lot of money." 



EVENTS 

This was definitely a night to remember. Above: the host and MC for 
the evening Tumi stopnonsons who kept the audience entertained.  

This lady had the time of her life and laughed throughout the night. 
Below: The VIP’s during the snack break.  

hahahahahahahahahahahahahaha!!! 
There’s definitely something wrong with 
this guy. Almost fell off my chair.  



Comedy is indeed the best medicine and the best weight loss program. This gentlemen was laughing and sweating the night away. I’m sure 
he lost a few kilos, even forgot about the stress the wife causes lol. Give me a comedy event at any given night and I’ll be there.  

You can probably tell by his funny faces that he was in character. All the co-
medians brought their A game and made it a spectacular night. Worthy! 

Summary was my best act for the night. This guy is 
sick lol. I’m sure the guy he kept making fun of will 
agree. Nothing as risky as sitting in the front when 

he’s around.  



inethemba Mpanza, 1990/08/27 from 
Empangeni and I’m currently based in 

Jo'burg, model, presenter. 
What made you choose this career path?  

I've always been a creative person. I’ve always 
been inspired by people like the late Lebo Mathosa 

people who weren't afraid to take risks and be 
different, follow their dreams and make it work. 

How long have you been in this field of work?  
I started as a model in 2011 and there was no stop-

ping me ever since.   
What or who is your inspiration?  

Every woman that is Leading in their space, we’ve 
come a long way as woman, it’s just inspiring to 

see a woman succeed. 
During your journey, who have you worked with 

(mentors, events, Trainers, artists, Sponsors etc.) 
and how has that been like for?  

I've been blessed with the most amazing people 
along my journey that I've learnt so much from, 

Sipho Ngubo who's my producer, his spirit of hus-
tle is to be reckoned with, it's truly inspiring to be 

around people that understand your vision ..... 
What has been your major highlight of your Jour-

ney so far?  
Presenting Fashion District on OVHD eAfrica has 

been one of the great platforms yet. 
If you were given an opportunity to be or do any-

thing in life. What would you do or be? 
I would be a travel blogger, travel all around the 
world, learn different cultures, I love travelling I 

wouldn't mind it being a career. 
Is there anyone special in your life (child, lover)?  

Yes! there's a special someone in my life, he’s truly 
amazing 

Is there anything we should expect from you out-
side your field of work?  

I'm currently in studio working on something musi-
cal, my blog is coming up soon as well 

Where can people get a hold of you (website/
Social Media/Email)?  

Cneeyepat@gmail.com,Cneeye on instagram. 
www.cloudninemodels.co.za 

mailto:Cneeyepat@gmail.com
http://www.cloudninemodels.co.za/


Nicholas Mashiane, born in Secunda on 19 March 1985. I’m 1,8m tall and 90 
Kg of a man and Ireside in Secunda. My occupations are - Proses Artisan - 

Model – Designer. Modelling: I chose modelling because of fact that I’m 
always concerned about the way I look, so modelling is the tool I use to stay 

in shape. For one to be a model, they must be in good shape and always 
look good. I started modelling in 2012, have been enjoying it for 4 years 

now. 
The man in the mirror is my inspiration. I’m willing to work with any brand 

that offers me a job, especially local brands .I was honoured to work with 
some of the top designers in the country such as Denis, Ephraim, Table king, 

as well as  Ghana soccer league. I was also featured on a DST V advert, and I 
am currently part of MR South Africa Contestants 2016. I must say dreams 

do come true: seeing a small town guy making it this far, proves to me that 
the saying “dynamite comes in small packages” is indeed true. I have 

learned a lot of different things throughout this career, I have also met lots 
of friend and associates in the industry. One of my biggest achievements is 

being able to organise my first fashion show called Mpumalanga plus size 
fashion display, the first of its kind in the province which has been an hon-

our and a great privilege. This is about giving respect to all the beautiful la-
dies who go unnoticed because of their bodies.  There are shops out there 

that sells their sizes, so why can’t they be given an opportunity on the 
ramp. The show will be held twice a year and 10% of the ticket sales will be 

donated to the restoration community centre children’s home.  To be part 
of MR South Africa top 25 is definitely one of my major highlights because 

this means I’m one of the best Models the country has to offer and being 
among the group is the best thing ever. Winning the title would be an amaz-

ing achievement and I am working towards the goal of making it a reality as 
I am carrying the hope of my province on my shoulders and most important-

ly my baby girl’s Bathalibe. I plan to be more than just a fashion statement, I 
am plan on opening a sewing school to give learnership to learners who are 

passionate about the art of fashion design.  In order to improve the skill of 
our people and insuring a brighter future I plan on being more involved in 

the community and to be a better leader. You can find me on -Facebook, 
Nicholas Mashiane and Nicholas Mashiane Mr SA Finalist -Instagram 

@NicholasMashiane.NM  
Email nicholasmashiane.nm@gmail.com.  

 

TO VOTE FOR NICHOLAS TO BE THE NEXT MR SOUTH AFRI-

CA sms MRSA009 to 47439. 

mailto:nicholasmashiane.nm@gmail.com


Who is Cindy 
My name is Cindy Mahlangu, born on the 21st November 1996, 
from Mpumalanga – Standerton. I am currently a student study-
ing Financial Accounting and also a Model residing in Johannes-
burg.  
What made you choose this career path?  
I’ve always wanted to do modelling, it’s something I had a pas-
sion for so I decided to follow my dreams as they always say.  
How long have you been in this field of work?  
I remember I had my first photo-shoot in grade 8 so it’s been ba-
sically 7 years.  
Who or what is your Inspiration?  
My mother. She honestly keeps me going and is always my num-
ber one supporter.  
Who is your target market?  
People who share the same dreams as me, young ladies who also 
want to make it and do everything in their power to turn their 
dreams into reality.  
During your Journey, who have you worked with?  
I’ve worked with different photographers and I’ve done few 
events. At the moment I’m working under an agency called Cloud 
Nine Models. Everything has been helpful in building me to be a 
better model.  
What have you accomplished so far?  
I’d like to believe that I’m still learning and halfway to achieving 
my goals.  
What has been your major highlights of your journey so far?  
Having the best photographers approach me to work with them.  
If you were given an opportunity to be or do anything in life, 
what would you do or be?  

I’d have an agency back home in Mpumamlanga. I’d like to as-
sist young unprivileged girls who want to achieve their goals 
but have no direction.  
Is there anyone special in your life? (Child or lover)  
Yes there is someone very special lol  
What more can we look out for from you in the near future?  
The aim is to get myself out there as much as I can, from acting 
to presenting. You’ll be seeing more of me on your TV screens.  
Where can people get hold of you? ( Social media/website/
Email) Instagram: Cindy_thando  
Facebook: Cindy thando Mahlangu 



My name is Joy Komane. I was born and raised in a township called Mamelodi. Born 1990, I’m 26 years old this 
year. I’m a stylist by profession, I have just founded my own company called Morden man which is something that 
I’ve always wanted to do in the fashion industry. I’ve actually always wanted to have something of my own and 
create my own platform in fashion and the simplest thing to do was to start up something that I can invent myself, 
hence I started the modern man concept.  How long have you been in this field of work?  
It’s been 10 years already, but then my company has just recently started. However, I’ve always been involved in 
the fashion industry for the past 10 years. 
What is Morden man and who is your target market?  
The concept Morden Men is basically a lifestyle grooming brand, what we do is we give guys tips, advice and help 
them improve their image and look. I believe everyone knows fashion, but not everyone has the skill to tell a story 
through an outfit. Some people also find it hard to brand themselves or pick the right look or image to sell them-
selves for maybe a job interview or so. Image is the first thing that counts and we teach guys how to dress them-
selves and how to pick out different looks for different occasions. Through Morden Men we do image consultancy 
and styling. Our target market is basically a guy who has recently graduated and is looking to go into a working 
space, that’s where most of our clientele is.  Mostly guys over 25 years. 
What or who is your inspiration? As an individual it’s quite a lot of people but then there’s a guy called Sergio 
Enos from Cape town, he’s the one that inspires me a lot because of his attention to detail. The most important 
thing in an outfit is detail, if you get that right then it’s easy for you to be spotted and for you to get the right 
recognition out there.  What have you accomplished so far? Your major highlight of your Journey so far? 
Being spotted by big brands like Top men and Kurt Geiger, brands that have wanted to work with us, I’m making a 
name for myself and the company is growing. 
If you were given an opportunity to be or do anything in life. What would you do or be? 
I think I’d actually go into acting because it’s also something that I’ve always wanted to do and I’ve just recently 
started. Is there anyone special in your life (child, lover)?  
Yes I actually do have someone special in my life, I have a girlfriend and I have a beautiful daughter she’s still 
young her name is Masego. What more can we look out for from you in the near future?  
Morden Men being everywhere and working with every clothing brand out there, cause basically our focus is be-
ing the middle man between the customer and a retail store where we come in and show you how to dress in 
those clothing items from those retail stores. Basically being everywhere and everyone knowing us. 
Where can people get a hold of you (website/Social Media/Email)?  
Intagram @Moerdenmen_byjoykomane . facebook its Moedern man by Joy Komane .Website 
www.mordenman .co.za 

www.kasilamimag.co.za 



My name is Mancha Seema. I’m 24 years of 
age. I’m originally from Limpopo but current-
ly reside in Kempton Park. I’m currently stud-
ying Management and a model for Cloud Nine 
Models.  
What made you choose this career path?  
I love the camera and strongly believe I have 
the talent lol but I also gained interest when a 
friend introduced me to Promos.  
How long have you been in this field of 
work?  
It’s been 3 years.  
Who or what is your Inspiration?  
Strong talented black women like Basetsana 
Khumalo.  
Who is your target market?  
Every single person on the other side of the 
world who thinks it’s hard but honestly, when 
you are determined to do something, it be-
comes natural and easy.  
During your Journey, who have you worked 
with?  
I’ve worked with the likes of Blackbrain, 
Tshwane Studio, Urban Zulu Fashion line and 
more. All this has given me different experi-
ences and I’ve learnt a lot.  
What have you accomplished so far?  
I’ve presented a show called Adult Chat pro-
duced by Tshwane Studio. I’ve done a Mzanzi 
magic promo with Blackbrain and a calendar 
hair shoot for B21.  

If you were given an opportunity to be or do anything in 
life, what would you do or be?  
I’d really like to be featured on one of Tyler Perry’s film 
production lol…  
Is there anyone special in your life? (Child or lover)  
Yes, I have a very loving boyfriend and we’ve been togeth-
er for a while now and yes he is very special.  
What more can we look out for from you in the near fu-
ture?  
I’m quite business minded so there are few things that I’m 
working on. I will continue with my modelling so be on the 
lookout for my gorgeous face hahaha...  
Where can people get hold of you? (Social media/website/
Email)  
Instagram: Manchaseema .Facebook: Mancha .Seema 
www.cloudninemodels.co.za  







It was a parody video of SABC Show “Khumbulekhaya”, 
with him acting as the long lost son of Patrice Motsepe 
(South Africa’s richest black man) that caught the attention 
of  audiences all over South Africa. That video and others 
that followed it, have propelled the bookings from various 
major events, corporate functions, churches and more. 
With experienced gained he has shared the stage with big 
names in the industry, such as Loyiso Gola, Trevor Gumbi, 
David Kibuuka, Soli Philander, Chris Forrest, The Soil,  Bas-
ket Mouth (Nigeria), Kansiime Anne (Uganda), HHP,  Harri-
son Crump (USA), Solly Mahlangu, JR  and more. Most re-
cently, he has had TV appearance on shows like  Ba Kae on 
SABC 2, and  Comedy Central on DSTV.  
Some know him as Tumelo Enoch Matila (Born on the 23rd 

of March 1992,) and is mostly affectionately known by the 
masses as Stopnonsons aka Jumaima, his two famous 
stage acts.  
Raised in a Christian home, in a small township located in 
the south of Johannesburg, the love of the entertainment 
was evident from a young age. Having participated in 
school stage plays and concerts, the stage became a home 
to nurture his talent.  By 2002, at the tender age of ten, 
Tumi had said his prayers, and made a decision to be a 
stand-up comedian. 
From a distance, one would think his career has been fast 
tracked by connections and friends in the industry, but like 
many success stories, the road to victory has had its chal-
lenges. Tumi’s story is that of a dollar and a dream, having 
gone from homeless, to owning his own home in just a 
year. We invited Tumi over and had a chat with him about 
his comedy takeover. “The beginning was not easy as I had 
to travel from one gig to another just to perform for unpaid 
spots because in this industry you need a lot of exposure in 
order to make a success of your career. I remember that 
sometimes I could not even afford to pay a driver to take 
me to the venue, and I had to make sleeping arrangements 
with total strangers! ’’ Says Tumi.  
Who is your target market and what is the concept behind 
your comedy act? Basically if you follow my act, I have an 
alter  ego called Jumaima. She caters for the female work-
ing class and is as popular  as Stopnonsons if not  more.  

I don’t usually have a specific comedy concept, my act depends 
on the type of venue and the type of people I am performing for.  

What do you think about the current state of SA Comedy? Well 
…you look at people like Trevor Noah who have inspired us and 
instilled more confidence in our art as South African comedians 
that we can compete with the world and that anything is possi-
ble if you set your mind to it. I was shocked at last year’s Comedy 
choice awards that we had around 300 comedians in attendance, 
who were mostly talented like me but not as funny lol. That 
alone should tell you how the current state of SA comedy is. 
South African comedians have reached a level whereby we are 
treated as any other artist, we get booking abroad, we do more 
than 5 gigs a week which shows implacable growth in the indus-
try.  
Do you think comedians should be addressing more social is-
sues facing SA such as fees must fall and racism in the country?  
Oh yeah! We have the biggest platform to do so, especially when 
it comes to sending important messages to the public or even to 
the president himself. Within every joke there is a thin line of 
truth. We have a daily interaction with people without limitations 
and we get immediate reactions. Therefore I think we comedians 
need to voice out social issues facing our country as we spend 
more time on stage and have an intimate connection with the 
audience. However I do believe we are doing a good Job thus far 
with the likes of David kau who have nation building initiatives.  
 
Tumi has gone beyond just performing, to now organising his 
own Comedy shows to create more opportunities for existing 
and future comedians. His first comedy event, took place at Car-
nival City Mardi Gras on 8 July 2016, titled, ‘Blessers Economic 
Empowerment Comedy Show”. The BEE Comedy was sold-out, 
and trended on Twitter for 2 days. With this much drive, and am-
bition, it is plain to see that Tumi Stopnonsons is unstoppable. 
You can contact Tumi Via social media pages: Twitter: 
@Stopnonsons : Instagram: @Stopnonsons : Facebook: Tumi 
Stopnonsons and via email Email: zntaka@gmail.com. 







freewill, that’s the only thing that made 
me drop out of school. So from drop-
ping out of school, how long did it take 
you to breakout in the industry 
It took me a little under 2 years, I 
dropped out in 2004 and signed with 
Buttabing in early 2006. Basically as 
soon as I dropped out I didn’t stop 
working, I was no longer attending 
school so I had time to work. Every day 
I was just rapping, all day that’s what I 
did I just wanted to rap. I completed 
about 60 songs in one year, and right 
after I sent my demo I broke through. 
Originally your stage name was 
“Quest”, how did it evolve to 
“Kwesta”? 
Well… when I started poetry I believed 
I was on some journey, I thought it was 
some deep story to find myself so It 
was a “Quest”. When I started rapping I 
thought it was a bit too much, too 
deep, too specific, too focused so I just 
misspelled it there and there and came 
“Kwesta”. The core though is still the 
same as it was, it’s still a journey and 
the journey hasn’t stopped. Ever since 
you started rapping, is there a specific 
creative process or concept to your 
music? 
Not at all, I’m like very unorthodox 
when it comes to my writing, some-
times I work on a song in studio and 
sometimes a song will come 
to me while I’m driving, so 
I don’t have a specific 
method or process… 
or maybe I do, cause if 
you give me Nandos , 
a Heineken (beer) and 
a bunch of ciga-
rettes then the 
song will hap-
pen. With re-
gards to the 
creative part of 
it, I  

don’t have any formulas I just let it 
come to me. I don’t force it, if you play 
me a beat I let it take me where it’s go-
ing. 2016 has been a great year for you, 
you already have a certified gold album 
and a certified platinum single, tell us 
about the achievements and what’s the 
next accolade you’re gunning for? 
I’ve been here for like 9 years and it still 
feels like I came in yesterday and that’s 
because I always try to challenge myself 
all the time. With the gold album and 
platinum single, being acknowledged 
and rewarded for the work you put in is 
always good but it’s not the reason I go 
to studio.  The reason I got to studio is 
to spread the music as far and wide as 
possible and obviously to make some 
money, but its not about the accolades. 
Yes 2016 has been a great year for me 
but its not because I did anything differ-
ently, I still Just went to studio and 
rapped and did what I’ve always done. I 
think the mind-set of the people might 
have changed and they saw and accept-
ed Kwesta as a rapper. Whatever 

achievements 
that have 

been hap-
pening 
it’s 
j 

Tell us about your journey, from how it 
started to you being one of South Africa’s 
biggest artists. 
Difficult question, uhm I’m from katlehong, 
kind of always hated school so mid-high 
school around grade 9 or 10 I did a lot of 
what I thought was poetry but I could’ve 
been lying. I wrote a lot and I’d usually do it 
in front of my class and in talent shows. 
After some time I discovered that a guy I 
always knew from e-Kasi whose name is 
Nhlanhla aka Don actually made beats and 
those beats were actually really bad, they 
were terrible and maybe so was my writ-
ing. We’d record my poetry on top of those 
beats, we’d use one of those headsets that 
come with a mic, the ones usually used by 
call centre consultants.  In time the poetry 
slowly changed into Rap and that was 
around the same time I got introduced to 
Rap music listening to acts like Skwatta 
Kamp, H2O, Proverb and some. When I was 
in grade 11 that’s when it became serious, I 
remember some guys moved in the town-
ship and they had a proper studio. I saved 
up through my school pocket money and 
recorded a demo that had about 10 tracks 
or so, when that was done I went to 
Slikour and Suga Smacks and I think it took 
me about 4 months to find out where their 
offices were. When I met with them they 
told me that they weren’t looking to sign 
anybody, they had just let go of their artist 
(My Man) back then, but still I left the CD 
with my details on it. In 2 or 3 days later 
Slikour called me and said this S*** is dope 
and it might be what they were looking for 
so I went through, that’s pretty much how 
it started and ever since then I just Rap. 
You mentioned school, dropping out at 
the age of 16 how did that decision come 
about and how did it affect your life back 
then? 
I just wanted something different from 
what was wanted for me, my mother had a 
dream for me that I didn’t share with her… 
You know I didn’t share the whole academ-
ic dream. It was a difficult transition to tell 
my mother that I’m not going back to 
school and obviously she didn’t agree with 
that, I even ran away from home for like 3 
months or so. It’s not that I don’t believe in 
school, cause I do believe in education, but 
I believe education is an everyday thing. I 
just don’t believe in conditioning people to 
believe a certain way, I believe in letting 
people finding their own ways… that’s the 
whole point of having your own mind and  



 just purely and solely been the responsi-
bility of the people, for me my only job is 
to get in studio and make the songs. As to 
how big the songs are that’s the people’s 
decision, I’m a product of people so 
what’s been happening in 2016 is the re-
sult of people’s actions. 
You’ve been dubbed as the king of 90%, 
what’s your take on SABC’s trial run of 
the 90% local content rule 
Its amazing man! I remember I once wrote 
an open letter to 5FM just fighting for 
representation because they were sup-
posed to be a youth station, not a white 
station. I fought for that and I fought for 
local representation, because they get a 
mandate as to what to represent and who 
to represent and I fought because their 
play listing didn’t reflect the mandate. 
When the SABC said 90% you can imagine 
how happy I was, finally South Africans 
are being well represented. We’re not 
saying shutdown international music, but 
I can guarantee you if you go to America 
they don’t play 70% international and 30% 
of their local and that’s what we used to 
do. They represent themselves and if you 
go to Nigeria they also represent them-
selves, generally not just in music as the 
people and as a country the more confi-
dent we are in what we do the better we 
can get at it. Once we have faith in us, we 
can take our product to the rest of the 
world. Right now you can hear a legend 
like Hugh Masikela and a new guy as Nas-
ty C playing at the same station, so it even 
bridges the gap between generations.  I 
don’t see any fault in the 90% rule, I know 
people have been complaining that the 
stations are now playing old music but I’m 
like As long as they are playing South Afri-
can music. 
As mentioned, you’ve been dubbed as 
the king of 90% and that’s because you’ve 
been dominating the airwaves with your 
singles “Nomayini”, “Ngud” then “Day 
one”. Is there a formula you apply when 
selecting a single to release at a specific 
time? I think there are formulas to these 
things but being an unsigned artist I don’t 
have a big company that’s backing me up, 
everything is just being done from my 
end. That allows me to break the rules or 
even create them as I go, so with me I go 
with whatever I decide to go with at any 
time. First single of DaKAR 2 “Nomayini” I 
chose that because I felt like the album is 
filled with so much rap and it was more 
different. The second single “Ngud” came 
out  

after the release of the album and that’s 
the song that was popular with people 
who had the album at the time, so I said 
I’ll just put that one out next.  So I don’t 
plan to make singles, I just go in studio 
and make an album. Even with the third 
single “Day one”, I was just having a con-
versation with AKA and he was like why 
dont you drop this next and I was like…
Alright cool, so I did. 
You mentioned that you’re unsigned, a 
lot of us know that you came out under 
Buttabing Entertainment, when and how 
did the separation occur? 
I was with Battabing from 2006 till 2012 
and originally when I signed with them the 
ballgame was that they are gonna hand 
me a platform then I’m gonna run with it, 
so it was always the plan we just didn’t 
have a specific time for it. In 2012 that’s 
when I felt like I was ready, I had dropped 
my first album (Special reKwest) in 2010. I 
wanted to drop another album after that 
but because you work in a company 
there’s schedules and other artists to con-
sider and priorities shift between different 
artists, but I couldn’t contain what  

I wanted to put out at that time so I 
thought it was best if I leave and try my 
own thing. It wasn’t a fight or any sort of 
fallout, but I remember when it came 
out it was labelled as Kwesta dumps But-
tabing but it was actually a conversation  
at Mug & Beam and the guys asked me if 
I was sure and I said yeah. Weird enough 
I was actually broke at that time and did-
n’t have money to start, I just knew that 
it was time to do it and first thing I did 
was the release of boom Shakalaka. Do 
you have your own plans of grooming 
other artists? 
Definitely, right now it’s happening. 
There’s a group from Katlehong called 
TLT featured on my latest single called 
“Mnino”, they are gonna come out start-
ing this year we are shooting their video 
soon. The whole point for me is that as 
much as it’s great celebrating stories 
about how some have it hard and made 
it out of nothing, it doesn’t have to be 
the same story with the nest person. 
Once you manage to make it out you 
must at least try to make it easier for 
other people, cause I also didn’t just  



 come out of nowhere Slikour and Smacks didn’t owe me anything 
but they decided to give me a platform and share it with me… and 
so I tell the people I’m working with right now that they also have 
the responsibility to put others on. I believe the best way to 
change each other’s lives or the lives of the people from where we 
come from is to actually do it, it’s good to be an example and in-
spire but inspiring is not enough sometimes you may inspire some-
one but that inspiration is left without the proper resources or 
platform to make something out of it. So when you go back and 
literally do it and literally say get on this platform and do this that’s 
better, that’s what I’m doing working with TLT and that’s what 
they have to do in future as well. 
What’s your take on the current state of SA’s music industry com-
mercially and creatively?  
I love it, because there’s so much variety of creativity. There’s so 
much space to do anything, the industry is absorbing new ideas 
and still keeping old ideas. It’s like a big shift and then it shifts back 
and so it’s very exciting, because it’s not one boring thing there’s 
all sorts of sounds.  Taking only in Hip-Hop you get a young guy like 
Nasty C that’s doing their damn thing and then there’s still a veter-
an or an experienced guy like an AKA who’s still doing his thing and 
the platform is the same but the sounds might be different. The 
game is just absorbing so much and there’s so much content that 
artists cannot even chill back and think yeah I’m just gonna sit back 
for this one because as soon as you do that whatever spot you 
thought you have is gone and that’s what excites me about it. 
We’re open to more suggestions we’re open to different, whereas 
back then it was just one thing  the formula was the same  for eve-
rybody, I’m happy with what’s happening now because it allows 
more people to come and influence the game. There’s a lot of 
space for different sounds and I think that’s dope. 
Going back to Local verses international. There’s this big debate 
especially in the Hip-Hop scene about local artists opening up for 
international artists, what’s your take on that? 
I mean… they’ll always sell it like that, it just depends on how you 
take it. When J. Cole was here I was there “opening” but at every 
interview I kept saying I feel like it’s about the show, its another 
opportunity for me to talk to the people I always talk to, it’s anoth-
er opportunity for me to show case what I’m doing. Whether that 
was J. Cole or not I was still gonna be at that show, with me I didn’t 
come there to impress J. Cole I came to impress the people. So it 
just depends on how you take it, I think the responsibility also goes 
back to the artists, sometimes it’s even the event organisers that 
will do all these things and put it like that. Sometimes not even the 
artist’s manager has seen the flyer, they just know what type of 
seen and the amount of people to expect. I just never wanna 
spend a lot of time politicking, for me it’s a stage and a microphone 
with people watching that’s all it is for me. A show is a show and 
that’s all I care about, you can put me in a bus and tell me to per-
form while the bus is moving I will do it, whether J. Cole is driving 
the bus or whoever I don’t care. My entire theme is driven by 
whether am I reaching the people? Is my music going out there? 
Am I showing people a good time? Am I rapping these bars to peo-
ple? And at the end of the day that’s what it is to me, you can bring 
J. Cole or have an all-South African show and say Kwesta opens for 
Nasty C I don’t care as long as it’s a show. 
Now Hip-Hop comes a long way from the 70s, 80s, 90s till present. 
Now there’s this debate or word spreading that we’re losing Hip-
Hop, whats your take on that is it getting better or worse? 
It’s getting different… Because if go with the order of each dec-
ade,  



the 80s where not like the 90s and the 90s were differ-
ent from the 00s. It’s always going to change and evolve, 
so I don’t think we’re on your craft.losing it I just think 
people are very sceptical to let go and be open to new 
ideas but it happens with every big change in every gen-
eration. If you’ve been rapping for a long time and then 
there’s a kid who started rapping 2 years ago, he’s not 
gonna like the same style of rap as you like but now this 
kid is on he’s what people are looking at and he’s gonna 
change the whole scope of what you know and maybe 
that’s gonna make you feel some type of way cause 
you’re used to what you know but the game evolves. 
The game is allowed to change as long as the spirit of 
rapping lives on, it will always evolve and change just like 
everything else in life. You just need to accept it and stop 
being emotional about it, because music will change and 
go back and change again you can’t stop it. 
Can we expect anything from you outside music? 
I don’t know. I mean everything I do is based on music, I 
just believe in being honest with myself and being real 
not lying to myself. I’m not gonna tell you that I’m gonna 
open a big marketing company, hell nah. My only passion 
is music, whether it’s on or off the mic so I’ll just do that. 
What’s your take on celebrities having an influence on 
political campaigns and influencing votes? 
I think generally people of power or people of a follow-
ing will always have an influencing in making people be-
lieve on certain things. It will often start with a political 
party who will go to the artist and if that artist believes 
in that project then I see nothing wrong with him trying 
to do that with his followers. As for me I’m not really 
politically obligated to do anything, I will just go to a 
show because  it’s a gig, but I’m not gonna promote or 
discourage any voting of any party I’m there to be the 
party and throw the party. What I hate about it some-
times, is that the party may not deliver what they prom-
ised the artist and at the end of the day for the artist its 
business, as well as not fulfilling their responsibilities to 
the people and that may damage the image of the artist 
because they now have aligned themselves with the par-
ty, but it’s also a risk taken by the artist. 
How would you advise someone who’s also looking to 
break in the industry? 
Be honest with yourself. Firstly be good at it, because a 
lot of people may love it but not understand that they 
maybe are not the ones to do it. There’s people who can 
write music but can’t deliver on the mic and vice versa, 
be honest with yourself so you don’t end up chasing the 
wrong dream.  
Secondly, come in it for the right reasons. Don’t just do it 
cause you think there’s money in it, cause money comes 
and goes. You have to love it and make sure you wanna 
build something solid with it. 
Most importantly don’t do it to be like someone else. 
Don’t get into it to let it influence you, get into it to influ-
ence it. It’s pretty much the cliché of change the game 
don’t let the game change you, just don’t get lost in it 
cause the ways of coming back are almost impossible. 
Don’t lose who you are and keep working  



Good branding is key to getting your clients to involve them-
selves with your products. Whether the medium is physical 
or digital, most consumers’ first impression comes through 
visual perception. At the same time, an attractive logo and 
branding strengthens your image, promotes your profes-
sionalism and tells potential clients that you care about qual-
ity. 
Here are 5 tips to consider when designing the perfect logo 
for your brand or business: 
1. Logo Simplicity 
The logo may look great on your business cards, but does it 
looks as nice on your social media profile pages and website? 
Keeping it simple is one of the best approaches when it 
comes to logo design. Think of where your logo will appear: 
business cards, brochures, websites, apps, mobile devices, 
vehicles, embroidered on fabric, etc. The simpler the logo, 
the more likely it is to suit all environments. Your logo needs 
to look good on a range of media; if it’s too complex, it will 
conflict with the environment it’s being used in. 
2. Logo Colour 
Think about the message your company needs to convey. 
Environmental sustainability? Perhaps using the colors 
green, blue, & yellow will help. Take the time to pick the 
right colours—they play a big role in the way your brand is 
perceived. For example, blue represents authority, dependa-
bility, and responsibility. This is why blue is so often found in 
life insurance and investment firm branding. 
Allstate Logo uses the color blue. blue is so often found in 
life insurance and investment firm branding.  
Take the time to understand the psychology of colors and 
apply the principles accordingly to your brand. 
Red: energetic, sexy, bold. Orange: creative, friendly, youth-
ful. Yellow: sunny, inventive, optimism. Green: growth, or-
ganic, instructional. Blue: professional, medical, tranquil, 
trustworthy. Purple: spiritual, wise, evocative. Black: credi-
ble and powerful. White: simple, clean, pure. Pink: fun and 
flirty. Brown: rural, historical, steady, rustic. Keep in mind: 
too many colours will make your logo difficult and expensive 
to print or embroider. Virtually all of the world’s most  recog-
nized logos are made up of just one or two colours, so keep 
it simple! Also, it is very important to choose the appropriate 
pan 

tone colour code, also know as “PMS” Pantone matching sys-
tem. Selection of pantone colour codes will ensure that your 
colours remain consistent throughout all your print and digital 
media. 
3. Fonts To Use In A Logo 
If you are using Comic Sans, Times New Roman, or Arial, odds 
are you are using the wrong typeface. Find a font that is origi-
nal, a font that makes your brand appear unique and that stands 
out from the rest—but not in a negative way. Avoid at all cost 
any fonts that come across as gimmicky. 
The choice of font you use plays a major role in whether or not 
your logo will be successful. Choose a font that speaks immedi-
ately to the image of your brand. Avoid overly trendy fonts as 
you may find your logo becoming dated fairly quickly. Try to use 
the classic fonts, such as, Helvetica, Bodoni, Clarendon, 
Akzidenz Grotesk, Avenir, FF Din, Futura, News Gothic, Frutiger, 
Gill Sans, Garamond, Myriad Pro, Optima, Univers, Bembo (and 
there are many, many more). 
Avenir is a classic font face for design a great logoFrutiger is a 
classic type face for design a great logoHelvetica is a classic type 
face for design a great logo 
4. Understanding Your Brand, Understand Your Logo 
Your logo is an introduction to your brand and products. One 
thing to keep in mind is that your logo and brand must be de-
signed to reach a specific audience. Write down what your 
brand is about, who your typical client is and what kind of aes-
thetics and imagery your typical client would be drawn to. 
Don’t overthink it. It’s nice when a logo has a deeper meaning, 
but don’t get stuck making a logo whose meaning is so deep 
and complex that no one gets it. A logo should be quickly under-
stood, clever and welcoming to your potential client. 
In the end, your logo should be an image of what your custom-
ers care about, while remaining true to who and what your busi-
ness does. Know what your logo means. 
5. Logotype or symbol? Which Is The Right Logo For Your Brand 
A logo typically consists of two elements, a symbol and word-
mark (also called a logotype). A new business cannot solely rely 
on just a symbol for representation. A lot of marketing and ad-
vertising must be done before that symbol becomes well known 
(think Starbucks, McDonalds, Apple, Mercedes, and many other 
established brands).   



Nice Kicks x adidas Consortium NMD R1 PK 
To date, this is the only collaborative version of the almighty NMD that we’ve 

seen from adidas, although we have reason to believe that more are on the 

way. The Nicks Kicks NMD fell under adidas’ Consortium banner, standing out 

from other NMD drops thanks to its sublimated red and black tie-dye upper, 

inspired by vintage concert posters and local art from Austin, Texas, the 

home of Nice Kicks.  

Rihanna x PUMA Creeper 
In late 2015, Rihanna added a platform sole 
to PUMA’s iconic Suede, creating the new, 
so-called Creeper silhouette for girls. Lat-
er in May 2016, the collaboration was re-
prised with another round of colorways, 
featuring two tonal black and white ver-
sions  

Solebox x adidas Consortium 
Ultra Boost Uncaged 
As part of the Consortium 

World Tour, adidas and Ber-

lin’s Solebox came together 

for an all-German release, 

cooking up one of the earliest 

Uncaged Ultra Boost models.  

Nike Air Presto Ultra Flyknit 
What Nike describes as a “T-shirt for the foot,” the Air Presto 

was originally released back in 2000, and this year, the Beaver-

ton camp presented a new spin on the silhouette, bringing us 

the Air Presto Ultra Flyknit.  

www.kasilamimag.co.za 
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http://www.highsnobiety.com/2016/03/07/adidas-ultraboost-uncaged-solebox/
http://www.highsnobiety.com/2016/04/14/nike-air-presto-ultra-flyknit-official-images/


10 Mistakes  
To Avoid 
When 
Chasing 
Your 
Dream  

1. Letting discouragement overwhelm you. 
Take the risk. Are you going to be scared? Oh, yes, you’ll be petrified. Remember, it’s not going to be a straight path. Take mini 
steps and be consistent with your work. 
Even if you don’t reach the goal you’ve set, you’ll learn, grow, and perhaps even find new opportunities through the process of 
stretching yourself. 
Believe in yourself and the possibility of your dreams coming true, without letting discouragement rob you of the faith you have in 
yourself. 
For me, instead of letting the work permit delay and lack of money discourage me, I opted to change the course of my dream. 
2. Denying your current situation. 
If your current situation is not ideal, don’t live in denial. If you do, you won’t be able to deal with the obstacles you’re currently fac-
ing. Doing nothing won’t change your situation or bring you any closer to your dreams. Before long, you will hit the wall and crash, 
and possibly fall into a depression. 
Instead, accept the situation you’re in and then work toward changing it. You have more power than you realize. Trust and believe 
in yourself. However small the change happens, be grateful. 
3. Dwelling on the past. 
Holding on to a painful past will fill you with doubts when you’re trying to pursue your dreams. You won’t be able to handle obsta-
cles that arise and you’ll spend your energy on worries and regrets. 
You’ll be afraid to make decisions because of past experiences. You’ll hold yourself back from claiming opportunities when they 
arise. 
So, let the past be gone but cling to the good memories, and when things are rocky look at the past and smile. Let the bad be a 
learning experience, let learning produce growth, and let growth bring you closer to your goal. 
4. Procrastinating. 
It can be deadly. 
I procrastinated the first three months I moved to Botswana. I wasted time and money on vacation, clothes, etc. 
Time wasted cannot be recovered. It’s just like a river; once you touch the water flowing past you, it will never flow back toward 
you again. Do what you’re supposed to do, when it’s supposed to be done. 
5. Neglecting your body. 
Don’t ever forget to take care of your body. Treat it like a temple. If you don’t, you will get sick, mentally and physically, and this will 
prevent you from working toward your goal. 
However hard you’re working take time off to exercise, and don’t forget to eat healthy foods. (Don’t starve yourself. Eat what’s 
edible; it won’t kill you.) 
Don’t forget to pray. It’ll nourish your soul and give you inner peace. 
When I hit rock bottom I walked two miles or more every day, and by the time I got back home I was refreshed. 
6. Waiting for help to chase you. 
Knock on doors. 
Will doors be shut on you? Sure, more than you can count. 
Sometimes we ask for help anticipating getting our way. Sorry, it doesn’t work that way. 

http://tinybuddha.com/blog/stay-positive-even-youre-struggling-depression/
http://www.tinybuddha.com/blog/45-simple-self-care-practices-for-a-healthy-mind-body-and-soul/


I didn’t wait for friends to find me; I went out and became a friend. From that friendship, I was able to join the club, find a place to 
live, and teach swimming lessons. 
If doors close, go in through the window. 
If that means changing the course of your plan, please do so; change will not mean losing your dream. 
7. Taking it personally when people judge you. 
They will judge you by how you look, what you eat, and how you live. When people judge, it has more to do with their own fears 
and insecurities than you 
Turn a deaf ear to these judgments. Feel proud of the journey you’re taking. 
8. Dwelling on the negative. 
It’s impossible to only focus on the positive, but dwelling on the negative all the time is like a bomb waiting to explode. Your 
thoughts will hold you hostage from making progress and your mind will be filled with doubt. 
Allow yourself to feel the negative. Cry if you have to, but don’t let it take over you. 
Releasing your negative feelings will leave you at peace and you will be able to focus on the positive even in tough times. 
A positive attitude will help you decide the best strategy for achieving your goals. 
9. Comparing yourself to others. 
Comparison leads to jealousy and envy. It can kill friendships if not tamed. 
Celebrate the success of others instead of being jealous. Let them know you admire them. 
Turn the focus on what you have instead of what you don’t have and be grateful for it. 
10. Trying to get approval for your dream. 
Your dream is a vehicle, and you’re the driver. Don’t let the passengers map the road for you. 
Stop trying to win over the people who don’t believe in you and criticize you. 
Only seek help from those who support your mission and encourage you, because they will cheer you on along the way. 
Hold fast to your dream. 
Gear up to fight the storms. 
Keep that banner shining. 
Never give up, and never give in. 
Stand up and face the fear, baby! 
Your dream is counting on you. 
Do you believe you can pursue it? 

http://tinybuddha.com/blog/7-realizations-to-help-you-deal-with-feeling-judged/
http://tinybuddha.com/blog/when-your-friends-happy-news-fills-you-with-envy-instead-of-joy/


you are having money issues because you have money issues. Here are a few of them: 
1. Living with mommy 
Most PEOPLE live within 25 miles of their mothers. If you want to make real money, it’s time to disconnect from mom-
my and all things familiar. It is time to move away and go where there is opportunity. You aren’t saving money by still 
living at your parent’s house -- you are missing opportunities. My life didn’t change until I moved away from my 
hometown at the age of 29. 
2. Economic illiteracy 
Most people are economically illiterate. People are going to college and don’t even understand basic economic terms. 
Economy is defined as household management or management of resources. Manage means to be in charge and suc-
ceed in surviving, especially against heavy odds. To manage your own economy means you have to create money by 
playing offense in the marketplace. 
3. The budget blockhead mindset 
Spending all of your time trying to budget money is a way to guarantee you never have money. Your daddy told you, 
“A penny saved is a penny earned,” wrong, it’s just a penny. Having a budget blockhead mindset means you are play-
ing defense, not offense. 
4. Politicians, the Easter Bunny and Santa Claus 
This idea that a politician can save the middle class (you) has been tried, tested, promised and failed for the last 50 
years. Almost every economic indicator has worsened. If politicians could save the middle class they would have al-
ready. 



5. Financial apathy 
People have become apathetic regarding their finances and quit looking at it. You can’t have money if you don’t pay 
attention to it. Admit to where you are financially and start paying attention to your money. Acting like there is no 
problem doesn’t make the problem go away, it makes it worse. My wife and I meet to discuss the topic of money eve-
ry week regardless of our financial situation. 
6. Entitlement issues 
The unwillingness to do the jobs no one else wants is why people don’t have money. The entitlement problem is not 
just for the lower economic level, but hits all the way to the top.  Everyone wants to be the director, CEO, the manag-
er, the writer -- well, guess what? Someone has to do the selling. 
7. Poverty comparisons 
The idea that your financial situation is better off than someone that is starving does not make your financial situation 
any better. Those just getting by try to make sense and justify their financial situations by finding others that are 
worse off. That’s financial suicide. 
8. Nine-to-five bitching 
I work 95 hours a week and most people complain about nine-to-five schedules. If you aren’t working and thinking 
about how to get ahead before during and after work, you aren’t getting ahead. I have never known anyone that was 
financially successful that wasn’t all in all the time. 
If your money situation sucks you must admit it. The first step to any makeover or recovery is to admit you have a 
problem and the second step is to quit blaming others, depending on others to fix it and trying to make sense of it. 
Confront where you are, put your attention on income, not saving, be willing to do whatever job for however long to 
fix your situation and make it your duty, obligation and responsibility to get your financial life in order. 
Money isn’t the most important thing. It won’t make you happy. But neither of those truths makes it OK for you to 
not have money to take care of your family and create the life you want. 

The idea that your financial situation is better off than 
someone that is starving does not make your financial 
situation any better. Those just getting by try to make 

sense and justify their financial situations by finding oth-
ers that are worse off. That’s financial suicide. 

Start a better life now !!! 



NADIA NAKAI DROPS  

NEW SINGLE WITH 
CASSPER NYOVEST  

Major League Djz release 
new single ‘S’getit’ with 

Cassper Nyovest x Kwesta 

THE WASHA HIT MAKER 

DJ CITI LYTS IS BACK 

WITH ANOTHER HIT VURA 

“Dis is 4 da streets rite here! Download my New Song called 
#The Man ft @CassperNyovest here!” That’s Nadia’s tweet 
right immediately after she released her new single featuring 
the Family Tree boss. The track is titled “The man” is the fol-
low up single to “Money back” and it’s Nadia’s second single 
under Family Tree. Nadia’s has been slowly building momen-
tum with her work, hence she caught the eye of Family Tree 
and signed with them. Now that she’s under the Tree, she’s 
even picking up pace.  

Major League Djz have finally released their long awaited single ‘S’getit’ 
#Umgulukudu. This kwaito laid back jam features Cassper Nyovest and 
Kwesta who both bring a local flow to the entire track.  
Major League DJz have managed to keep their archive of releases remark-
able with hits like; Slyza Tsotsi, Zulu Girls and The Bizness. Even though 
Cassper Nyovest has appeared on all their releases , other recent features 
includes; Riky Rick, Siya Shezi and Danger (Big Nuz). 

The Washa hit marker Dj Citi Lyts is back with another hit just in time 
for summer. On this new song Citi Lyts tags his fellow label mates 
Sjava & Saudi for his new single Vura. The song is only a few weeks old 
but it is already receiving so much radio and TV rotation, it’s definitely 
set up to be one of the leading hits for this summer. The productions 
style is Trap relevant with a hint of Ambitious Entertainment’s signa-
ture. The lyrical content is nothing that any heavy Hip-Hop head will 
go crazy over but it will make you bump your head. 



Filming 
The title used in media coverage was "Untitled Armored Car".[ Principal photography began on July 7, 2014, in Hazelwood, 
North Carolina in the Asheville area. On July 29, Galifianakis was spotted in prisoners' costume, during the filming in the streets 
of downtown Asheville, which were transformed. The BB&T Center building, also the location of the production office, was 
transformed into the "Park Street Citizens Bank", with a Loomis Fargo burgundy truck parked outside of the entrance. The crew 
also shot the film on the steps of Buncombe County Courthouse, inside of the Buncombe County Jail and in front of the Medi-
terranean Restaurant.  

MOVIE OF THE MONTH  

https://en.wikipedia.org/wiki/Principal_photography
https://en.wikipedia.org/wiki/North_Carolina
https://en.wikipedia.org/wiki/Asheville,_North_Carolina
https://en.wikipedia.org/wiki/BB%26T_Center


The C63 offers seating for up to five passengers and 16.9 cubic feet of trunk space. Its muscular look is complemented by a perfor-
mance-focused cockpit with sport seats for the front passengers, a meaty leather-upholstered three-spoke flat-bottomed steering 
wheel, gloss black trim on the center console and an AMG-specific instrument cluster with carbon fiber inserts. The instrument 
cluster includes a high-definition TFT screen that can be configured to provide vital information about the car and its surround-
ings. 
The C63 S builds on the C63 with a steering wheel upholstered in a combination of leather and an Alcantara-like fabric called 
Dinamica, black ash open pore trim on the center console, an elegant analog clock and a model-specific instrument cluster with 
red accents.  
An innovative smartphone-like touch pad located on the center console lets the front passengers control the COMAND infotain-
ment system with simple finger gestures. Occupants can also use the touchpad to enter an address in the optional navigation sys-
tem or to add a contact in the phone book.  
The standard mbrace system includes a host of cloud-based goodies including a concierge service, location-based traffic and 
weather updates, stolen vehicle location assistance, automatic collision notification and more. Available apps add internet brows-
ing, Google local search with street view, Yelp reviews, Facebook access and news reports. Owners can even use a purpose -
designed mbrace smartphone app to remotely lock, unlock or locate their C63. 





This 5,600-sf house for a family com-
prised of three generations was honed 
to a dual courtyard plan to retain the old 
growth scenario of California Sycamores 
and Live Oaks within a tranquil canyon. 
Private realms for the six individuals and 
variously scaled communal spaces ac-
commodate the social complexities of 
tri-generational domestic arrangements. 
Five different living levels were created 
with varying archetypal dwelling condi-
tions all with direct access to the out-
doors. 



The Benefit: Promotes Longevity 
The Evidence: Wine drinkers have a 34 percent lower mortality rate than beer or spirits drinkers. Source: a Finnish study of 2,468 
men over a 29-year period, published in the Journals of Gerontology, 2007 
The Benefit: Reduces Heart-Attack Risk 
The Evidence: Moderate drinkers suffering from high blood pressure are 30 percent less likely to have a heart attack than non-
drinkers. Source: a 16-year Harvard School of Public Health study of 11,711 men, published in the Annals of Internal Medicine, 2007. 
The Benefit: Lowers Risk of Heart Disease 
The Evidence: Red-wine tannins contain procyanidins, which protect against heart disease. Wines from Sardinia and southwest 
France have more procyanidins than other wines. Source: a study at Queen Mary University in London, published in Nature, 2006. 
The Benefit: Reduces Risk of Type 2 Diabetes 
The Evidence: Moderate drinkers have 30 percent less risk than nondrinkers of developing type 2 diabetes. Source: research on 
369,862 individuals studied over an average of 12 years each, at Amsterdam's VU University Medical Center, published in Diabetes 
Care, 2005. 
The Benefit: Lowers Risk of Stroke 
The Evidence: The possibility of suffering a blood clot–related stroke drops by about 50 percent in people who consume moder-
ate amounts of alcohol. Source: a Columbia University study of 3,176 individuals over an eight-year period, published in Stroke, 
2006. 
The Benefit: Cuts Risk of Cataracts 
The Evidence: Moderate drinkers are 32 percent less likely to get cataracts than nondrinkers; those who consume wine are 43 per-
cent less likely to develop cataracts than those drinking mainly beer. Source: a study of 1,379 individuals in Iceland, published in 
Nature, 2003. 
The Benefit: Cuts Risk of Colon Cancer 
The Evidence: Moderate consumption of wine (especially red) cuts the risk of colon cancer by 45 percent. Source: a Stony Brook 
University study of 2,291 individuals over a four-year period, published in the American Journal of Gastroenterology, 2005. 
The Benefit: Slows Brain Decline 
The Evidence: Brain function declines at a markedly faster rate in nondrinkers than in moderate drinkers. Source: a Columbia Uni-
versity study of 1,416 people, published in Neuroepidemiology, 2006. 



Londie has the type of body we would like to see in SA music Videos 




