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Dumi Masilela died in a car hijacking on Wednesday (02 August 2017) even-
ing. The actor, who played the role of Sifiso Ngema on the popular e.tv 
soapie, recently married former Muvhango actress Simphiwe Ngema. A 
car accident sidelined Masilela's professional soccer career several years 
ago. After more than three years of rehabilitation, he carved out a ca-
reer in TV. The actor had been shot in the upper body after attempting 
to flee the hijackers. The actor died on Thursday morning after fighting 
for his life in hospital. Dumi's death sent shockwaves across the nation 
and saw an outpouring of emotion from fans and those close to him. 
actress Pam Andrews said she was shocked by the news and would al-
ways remember him for his contagious and positive energy. "He was such 
a happy person that it was hard for anyone to be sad around him. Often I 
would go to set in a depressed mood and he would come past to try cheer 
me up. I could always rely on him to lift my spirits and lift my sad soul. Now 
we have to try be there for his family like he was there for so many of us," Pam 
said. Several other friends and colleagues took to social media to pay tribute to the 
star. 

BLACK COFFEE KEEPS RISING HIGHER 

On Friday, the 28th July 2017 Black Coffee debuted the first of his 6 shows on 
Apple’s Beats 1 radio a first for an African artist. Joining music industry giants 
such as DJ Khaled, Drake, Dr. Dre, Pharrell Williams and Q-Tip to mention a 
few.  "Black Coffee on Beats 1" will air bi-weekly on Fridays at 9pm - SAST and 
repeat on Saturdays 9pm – SAST. Fans can expect to learn more about the 
new "King of Ibiza", get the taste of the behind the scenes of his life like work-
ing with Diddy, his epic Hi-Ibiza residency and probably even more exciting; a 
hint of his forth coming records with Usher, Swizz Beats, Burna Boy, Langa 
Mavuso to mention a few. The debut show will featured the young South Afri-
can DJ/Producer Da Capo as his first guest, in an exclusive interview by the 
show co-host Mario “BadBox” Cee, Black Coffee will share the story of why he 
chose Da Capo and later play his premixed DJ set. The show will also host the 
hottest and most legendary musicians under its "guest feature". 



Brickz Found Guilty and denied bail 
 
Kwaito musician Sipho Charles Ndlovu, popularly known as Brickz,  has been de-
nied bail and will remain in police custody until sentencing proceedings in his rape 
case. His sentencing will take place in the next six weeks after his newly-
appointed lawyer asked for time to review case records. Brickz was charged with 
raping a 17-year-old relative in 2013 on July 7.  He has been out on bail during his 
trial but has been in police custody after being found guilty. The disgraced musi-
cian took to the stand to argue why he believed he should be granted bail. 
"I'm willing to serve my sentence, as the court pleases. I have even looked at 
ways to better myself in prison. I am aware that this accusation, which is fake 
accusation, is a very serious accusation. I was not raised to run away. I chose not 
to feel guilty, because I know I'm innocent" - Brickz 

Nandi the new face of LUX 
 
LUX, the world’s most iconic soap brand, recently unveiled their latest 
TV commercial in South Africa, starring musician, actor, TV personality 
and new mom, Nandi Madida. The spot depicts Nandi in several beau-
tiful locations, and it is a showcase of her diverse musical career. 
LUX’s most recent brand campaign titled We Are More, looks to high-
light both the outward and inward beauty of women. LUX has always 
been associated with beauty pageants and now, the brand is taking a 
stand to embrace women for more than just their outward appear-
ance. 
LUX believes that for too long now women have been celebrated for 
their beauty alone, but with the We Are More campaign the brand 
wants to shift perception from taking women at face value and em-
bracing their many hidden personas that are often ignored. “I’m ecstat-

ic about this partnership and honoured to join the ranks of legendary South 
Africa women who I admire. To be associated with a heritage brand that is 
loved by, and talks to the varied women of my country, makes me very hap-
py,” said Madida. 

Building up for to the NBA Africa Game, this 
year’s NBA Africa Game Fan Zone will bring Scoop 
Makhathini, Pearl Thusi, Moozlie, Akin Omot-
so, Riky Rick, DA Les, DJ Milkshake and Tibz to-
gether for a 3-on-3 Celebrity Basketball Game. 
The NBA Africa Game Fan Zone will be hosted at 
The Zone in Rosebank (Johannesburg) on Thurs-
day, 03 August 2017 in partnership with Kwesé 
Sports, Marriott International, and SAP. 
Additionally, the Fan Zone will feature appearances 
by current and former NBA players, fan competi-
tions, and performances from NBA mascots and 
dunk teams. The free, four-day interactive event 
for fans of all ages will culminate with the live 
broadcast of NBA Africa Game 2017 on Saturday, 
05 August 2017. 



EVENTS 

On 18 July 2017 Kas’lam joined Black 
brain pictures, Gauteng department of 
community safety and the Nelson Man-
dela foundation in celebrating the icon-
ic day through community service.  
The event was a successful bid to help 
promote road safety in and around the 
Tshwane community. Several public 
figures and a number of Celebrities 
attended the event which included the 
likes of Boity, our Director and Editor 
Bobo M and others. The day was a true 
reflection of how South Africans care 
for their communities and families liv-
ing in it, a view that showed pride in 
our nation which would’ve definitely 
made Madiba proud.  









Instagram: @anda_bozngoza Twitter: @anda_bongoza Facebook 
page: Anda Bongoza Email address: bongiozaanda@gmail.com  

During your journey, who have you worked with and what have you accom-
plished so far? Phew! Where do I begin, I’ve worked with the likes of Jaco 
Serfontein, founder of NUTRITECH who was my sponsor and also the sponsor 
of our rugby teams in high school (Andrew Rabie) . Elsubie Verlinden who was 
my agent at Just You Artist And Model Management who managed to get ,e 
recognised by international agents and was granted the opportunity to show-
case my physique and talent in Orlando Florida (2014). Entered the men’s 
health competition in 2014 as well , made it to the top 5, but unfortunately 
there was a fault with the printing in the issue and an image of another com-
petitor was attached in the issue. I bagged a role as a Dj on Rhythm city early 
2015 till early 2016. Did some extra work with Muvhango on SABC 2.  I recently 
got interviewed Aaron Moloisi on Shift SABC 1 about a disorder called 
‘bigorexia’ that was believed I suffer from and also featured in the Sowetan a 
month ago regarding the same disorder, do I suffer from it / no I do not.  
What have been your major highlights of your Journey so far? Men’s health, 
Muvhango, Arts showcase in Orlando Florida and Rhythm city.  
What more can we look out for from you in the near future? I am planning on 
entering the entertainment industry with a bang in 2017, expect me to be a 
regular on your screens, more motivated individuals out there and a better 
Anda Bongoza.  

Who is Anda: My name is Anda Bongo-
za, originally from Transkei and I grew 
up in the city of Port Elizabeth. I’m 25 
years old and I currently work for 
Vodacom as a contractor. Apart from 
being a contractor I am a physique 
model, commercial model, actor, pre-
senter, MC and the owner/founder of 
AB Artist and Model Management.  
What are you most passionate about? 
Training, motivating others to live a 
healthy lifestyle and art. 
What made you choose this career 
path? Well. it’s a long story really , it 
started of back in high school when I 
was practically forced to enter a model-
ling competition (Which I did not win) 
and got scouted by Gail Brown , the 
owner of Sophisticate models in 
Walmer park, Port Elizabeth. I then real-
ised that this is something I might do as 
a hobby, until I started being crowned 
as Mr Pier 14 (Mall) and Eastern Capes 
Top model in 2012 and from that day I 
realised that with what I do I can reach 
out to the world and help others be-
come more than what they believe they 
can be by motivating them to do more. 
What is definitive and unique about 
you? I live for my mother and I am me 
and nobody can be me more than I can.  
What or who is your inspiration? I’ve 
always looked up to Lazar Angelov, 
Russian physique model who puts in 
extra hard work in his craft , but I re-
cently found a closer motivation which 
is an old friend of mine who I met at the 
Newtown Planet fitness in 2014 who is 
now crowned the new IFBB classic 
bodybuilding champion and also a Gym-
Freak apparel ambassador. He happens 
to live next door. 
Who is your target market? Everyone. 
If my story could be told , it would 
touch the world. Specifically people 
who are insecure about their physical 
appearance, those that have confi-
dence issues and health issues.  

mailto:bongiozaanda@gmail.com


My name is Andiswa Valshiya born on the 21st July 
1992 from Newcastle(KZN). I am a healer*sangoma* 
and funny enough people don’t believe me untill they 
get to know me better. Well, I am also a model for 
cloud nine agency and a promoter for red square. 
What made you choose this career path? growing up, 
I've always loved the camera … lol … plus my family 
and friends always told me that it suits me and strong-
ly believed I’d go places if took it seriously. How long 
have you been a model? oh well … lol … it hasn’t 
been too long I just started few months back.   







Mzwandile Maxwell Dhlamini aka (MaxOnando) was born and 
bred in the dusty streets of Tsakane Ext.1 in the East Rand, 
Ekurhuleni. MaxOnando is a rapper, Singer, Song writer and a 
drummer whose music has been growing from strength to 
strength and is truly destined for glory. Like Emtee, he is a 
generally shy talented individual whose confidence can only 
be explored through his music.  “Nado” as he is affectingly 
know among his peers makes music based on his personal 
experiences, much like the greats who have paved way for 
young rising stars such as him. As evident on multiple radio 
stations his music has reached and impacted the masses 
on numerous  spots across various radio shows such as the 
Hip-Hop Hot 9@9 on Yfm, The Morning Fill-up on ek-fm, 
Rhythm 100, Red-wire radio to name a few. He does not 
only possess a promising dream, his is by far one of 
the hardest working unsigned artists out 
there and has a remarkable unique 
sound that may very well be the future 
sound of SA music. As a college dropout 
dedicated to his hustle, Nando is no 
stranger to the struggles of the game but 
continues to forge forth and delivers excep-
tional music. Some of Nado’s challenges reso-
nates with many up and coming stars who nev-
er make it to the top of the game because of poor 
deals, lack of efficient management, and simply the 
knowhow of the industry he is in.   
Regardless of the predicaments he has since 
grown in the Hip-Hop business and while at it, 
he has recently worked on a song with Kid-X and 
Zingah previously known as Smashis titled 
B.O.M.B (Back on my bullsh*t). In addi-
tion to his progressive direction, he also 
worked with Ckenz Vocals on a magical 
song titled “One night only”.  
“See while they talk about who's the 
dopest, im busy making bangers to see my 
name 
on like that Coke ish” - MaxOnando. 
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He is by any measure a true epitome of black excellence. A hus-
tler of note whose genes are embedded deep in kasi roots, and 
a gang member whose weapons are instruments and a camera. 
Most popularly known as Themba from “Ses’top la”, a show 
loved and watched by millions of South Africans and is the Direc-
tor of Black Brain Picture’s whose work needs no introduction 
nor do they need any elaboration. Mandla N graced us with his 
presence at the Kas’lam headquarters for a quick chat with T-
Rapz on the couch of legends to talk about his incredible jour-
ney and how he became SA’s King of TV production.   
You’re an actor, Business man, musician, Director, Producer 
and entrepreneur, that’s just a lot for one person. How does 
one get to a point where they are doing it all? Geez man! I guess 
when you’re at school you did Geography, Maths, Biology and all 
the other subjects, So I’m just applying the same principle of 
multi-tasking doing the acting, the producing, the business so 
yah… it’s basically about scheduling and having a great team. 
When was that point where you realised your vision and how 
did it all begin? I think it started where I’m from, I’m from 
Pimville (Soweto) and that’s basically like the Hollywood of 
South Africa because all the biggest celebrities are from there. 
So, obviously growing up and seeing celebrities and getting in-
spired, I just thought I wanna do that as well one day.  I then 
went to study at AFDA and ‘I wrote City Ses’la’ while studying at 
AFDA, after the third episode it became the highest watched 
Sitcom in South Africa. I then decided to start a business while 
busy hustling on the music side.  
Now for most of us; we got introduced to you through the mu-
sical trio ‘Gang of Instrumentals’, which came first between the 
acting and the music? The acting, I even went to study it… But 
the music has always been there, but then I started taking it very 
seriously when SABC wasn’t commissioning some of my work. 
So I thought let me try music and open another door, we 
thought it was just something we were gonna do just to per-
form there and there and it just blew up man! It took me by sur-
prise, I never thought it was going to get to that level.  

And then from music you took it to the screen … From music 
I created a lot of other shows, my specialty was comedy most 
of the time. I did City Ses’la, Ses’Top La, AboMzala, Thandeka’s 
Diary, Vat ‘n Sit, so I did a lot of comedy and obviously the in-
dustry just boxed me as the comedy funny guy who dabbles in 
music. Until last year they gave me a chance to do a Drama, my 
first drama called ‘Locked Down’ and became the highest 
watched drama in Mzansi Magic. Now I’m in the drama world 
and I’ve been commissioned to do a few other dramas. 
As you’ve mentioned Black brain Pictures is doing a lot on TV 
right now, but obviously the vision goes beyond that. Where 
is the vision headed? Well, you know as I’ve said I’m a busi-
ness man and I’m out to hustle. There’s the TV shows, there’s 
the communications and Ads side, there’s the property and 
other businesses that I can’t mention right now. It’s the land 
of milk and honey right now and there’s a lot of opportunities 
especially when you’re black, you just need to explore that 
and I’m exploring that path and you’ll never know where it 
might lead me. Who knows? I might be an Astronaut or supply 
Astronaut equipment Ey! I’m black, I’m the ultimate middle-
man.  
For someone who is inspired by your work, what would you 
say are the principles and the key values to grinding and hus-
tling every day? Let’s say you’re a musician, an actor or pro-
ducer you must constantly be at that, don’t think that when 
you’re taking a downtime, Mandla N is also relaxing …No!  
You also need to strive to be number 1, everybody remembers 
number 1. You don’t remember 5 or number 8, so in whatever 
you do put in everything, put in all your time and trust me it’s 
going to pay off.  
Another key thing is relationships, people work with people 
they like, and they don’t work with people who are amazing, 
brilliant or whatever. If you want to work with people don’t be 
a DIVA, don’t be late you know what I’m saying. People work 
with people they like so be a nice person and the world will be 
nice to you.  



Plan so that everything goes nothing but the 
way you’ve planned, you must be constantly 

planning ahead. - Mandla N 



What more can we expect from Mandla N and Black Brain Pic-
tures? Obviously just more number 1 dramas, more number 1 TV 
shows, big Ads and who know maybe a channel, I’ve just planted 
something there so look out for that. I never know who I might 
meet tomorrow who might put me on something I wasn’t looking 
at, I might meet you and you might put me on something great.  
Where can people get a hold of you? I’m not big on social media 
but for the up-coming actors, musicians, artists they can all tag me 
on their work, I’m mainly on Instagram @Mandla_N. Obviously 
sometimes I won’t respond or do much but when I get the time I 
do check out people’s work out there, from day one I’ve been for 
exploring talent and putting talent out there, I’ve met a few peo-
ple on Instagram who’ve gone on to do big things. 
Any last words? Plan so that everything goes nothing but the way 
you’ve planned, you must be constantly planning ahead. Lastly be 
a nice guy, the world is nice to nice guys.   







These talented siblings are no stranger to producing hits, 
they have been around for a while and have hosted major 
events around the East Rand as well. Legends such as 
Oskido and Mahoota can attest to their implacable track 
record and undoubtable skill. Tony and Raphael are back at 
it again with a bang, bringing us yet another explosive house 
music classic that has taken the internet and radio by storm. 
One half of the highly successful house Duo “Black motion” 
was seen on Instagram blazing and jamming to their latest 
offering while driving, proving just how impressive these 
guys are.  
We invited Infinite Boys along with Madala Mathew to talk 
about their new track “the light” featuring Madala Mathew, 
their unfolding come back, as well as their future plans.  
Tell us about who Madala Mathew is and how did you guys 
meet? Madala Mathew is a talented guitarist/vocalist from 
Daveyton. We met him through his 1st born DJ Lebo 
Tell us about the song “The Light”, how did it come about 
and what was the creation process? The Light is a spiritual 
song with a fusion of afro house and gospel in it. We record-
ed the song on a Good Friday, the weather was cloudy, it 
was very cold and as we were chilling in studio talking about 
life, Madala Mathew suddenly decided to play warm guitar 
chords and he kept on singing and chanting the words " 
phumani ebumnyameni " luckily Raphael had picked up the 
drums from our previous session, we then recorded Madala 
Mathews vocals and guitar chords. As we were doing that 
Antony decided to add his magical baseline and we created 
a beautiful song “The Light” which was out of this World.  
The Light was released on the 17th July for free on social 
media and it’s officially dropping on all digital stores on the 
4th August. The Light is a reviving episode of inspiration and 
motivation as we need you to realise that you are the light  

You are also popular for hosting 
events, are you planning anything 
for the coming summer? Yes, we 
doing AcornBush Picnic Affair on the 
9th September out at Marula Safari 
Lodge in Acornhoek, Mpumalanga.  
Where and how can people find 
you? 
Bookings Details  
Email : bookings@infiniteboys.com 
Contact : 0733143991 
Social Media 
Facebook : Infinite Boys 
Twitter : @Infiniteboys 
Instagram : @Infiniteboysofficial 

and should take charge. The Light is a positive bit of music 
that is inspiring and also freeing.  
How has the response been so far?The song is getting mas-
sive love across South Africa and abroad, recently it was fea-
tured on Weekly Top 10 Music Chart on UK based radio sta-
tion The Beat London 103,6 fm .  Locally it’s on Yfm( Top 40 
and The bomb chart) also on Metro FM( I Believe Top 5 at 5 
and on Audiogasm ) 
You have an album coming up soon, tell us about it. The 
album is called #LTMDTT – Let The Music Do The Talking. We 
have worked with the likes of Black Motion, Nokwazi, Mada-
la Mathew, Andy Boi and Tiffany Rosebud all the way from 
California. The Album is dropping end of September 2017, it’s 
a 24 track album which we know our fans will enjoy.  
We know that Infinite boys was signed under Kalawa 
Jazmee and later became independent. Are you back at 
Kalawa and what made you take the decision to move back 
to the legendary stable? 
Infinite Boys and Kalawa Jazmee is one big umbrella, we are 
one family and have continued to work together over the 
years.  
Is there a special deal you have with the label and will you 
be working with other Kalawa artists in the near future? 
Unfortunately we cannot get into details about any of that, 
but yes will be working with Nokwazi soon.  
Tell us about your future plans after the album release and 
will there be a launch for the album? We are planning 
#LTMDTT Album Tour which will hit all nine provinces in 
South Africa. We also have Infinite Boys Africa Tour, which 
will be between November & December 2017.  
Where can people get there song and when can the fans 
expect an Infinite boys music video? The Song is available on 
all digital platforms, we shooting the visual before end of 
August this year which be very intriguing.  



Concept initiators Soul Candi today announced the 
launch of the first annual official Dance Music Awards 
South Africa in Johannesburg.  
Created to acknowledge and honour the accomplish-
ments and contributions of South African dance mu-
sic artists, the Dance Music Awards South African (DMASA) aims to award the hard working, publicly-recognized indi-
viduals who are pushing boundaries and driving South Africa’s thriving dance music industry forward.  
The winner selection will be held entirely online with the SADMA managed as an audience-voted award event dedi-
cated to South African dance music. Voting and nominations will be made through the official website & social media. 
With the fully transparent user voted award process, the DMASA gives the public the power to choose the award 
winners. Competition will be driven strictly by social media and online interaction, no “panel” will dictate the nomi-
nees. 
The actual awards ‘ceremony’ will also be conducted online, where the winner will be announced in each category. 
This not only provides fans a chance to interact with artists/DJs around South Africa but also helps those artists/DJs 
gain recognition and prestige throughout a wider fan base and audience. The winners will then be invited to a private 
honorary dinner to collect their actual physical awards. 
The evolution of dance music in Southern Africa is nothing short of a phenomenon’ says conceptualizer Ricardo da 
Costa and further adds, ‘Dance music’s popularity defies race, age and socio-economic dividers so why not celebrate it? 
DMASA will create a platform for the commercial, underground, black, white, festival, clubs, male & female’s of the 
dance music industry to be honored…by the FANS!! ’ 
 

For more information check out https://www.facebook.com/DMASouthAfrica/ 

https://www.facebook.com/DMASouthAfrica




Musk was born on June 28, 1971, in Pretoria, Transvaal, South 
Africa, the son of Maye Musk (née Haldeman), a model and 
dietician from Regina, Saskatchewan, Canada; and Errol 
Musk, a South African electromechanical engineer, pilot and 
sailor. He has a younger brother, Kimbal (born 1972), and a 
younger sister, Tosca (born 1974). His paternal grandmother 
was British, and he also has Pennsylvania Dutch ancestry.  His 
maternal grandfather was American, from Minnesota. After 
his parents divorced in 1980, Musk lived mostly with his fa-
ther in the suburbs of Pretoria. 
Musk is the founder, CEO, and CTO of SpaceX; a co-founder,
[16] a Series A investor, CEO, and product architect of Tesla 
Inc.; co-chairman of OpenAI; founder and CEO of Neuralink. 
He was previously co-founder and chairman of SolarCity; co-
founder of Zip2; and founder of X.com, which merged with 
Confinity and took the name PayPal. As of July 2017, he has an 
estimated net worth of $16.1 billion, making him the 80th-
wealthiest person in the world. In December 2016, Musk was 
ranked 21st on the Forbes list of The World's Most Powerful 
People. 
Musk has stated that the goals of SolarCity, Tesla, and SpaceX 
revolve around his vision to change the world and humanity. 
His goals include reducing global warming through sustaina-
ble energy production and consumption, and reducing the 
"risk of human extinction" by "making life multiplanetary" by 
establishing a human colony on Mars. In addition to his pri-
mary business pursuits, he has also envisioned a high-speed 
transportation system known as the Hyperloop, and has pro-
posed a VTOL supersonic jet aircraft with electric fan propul 

Elon Musk is not your average billionaire, but then again… you 
can’t be average and be a billionaire. He co-founded PayPal, 
leads SpaceX, released plans for a crazy Hyperloop transporta-
tion system, and runs Tesla, the electric car company that is 
taking the automotive market by storm. By using his wealth to 
build companies that are working to change the world, Musk 
has become one of the most influential businessmen alive to-
day. 
Elon Musk is trying to redefine transportation on earth and in 
space. Through Tesla Motors --of which he is cofounder, CEO 
and Chairman -- he is aiming to bring fully-electric vehicles to 
the mass market; at SpaceX he launches satellites and is work-
ing to send humans to other planets. It has been a meteoric rise 
for Musk, as both companies he helped found and still runs 
have skyrocketed in value and catapulted Musk into the nation-
al spotlight. But it hasn't been all smooth sailing. After a string 
of successful missions, a SpaceX rocket caught fire during fuel-
ing in September 2016, sending the company into a four-month 
launch hiatus while it worked out what went wrong. SpaceX 
resumed launches in January 2017, when it sent ten commercial 
satellites into orbit. Plus in May 2016 a Tesla vehicle that was on 
autopilot crashed into a tractor trailer, killing the Tesla driver 
and drawing Musk into a public spat over the safety of his vehi-
cles. Still, the company won shareholder approval to acquire 
SolarCity, a solar panel designer and installer run by Musk's 
cousin, Lyndon Rive, in November 2016. The South African-born 
Musk immigrated to Canada at age 17 and then to the U.S. as a 
transfer student to the University of Pennsylvania. He made his 
first fortune as a cofounder of PayPal. 



-pulsion, known as the Musk electric jet. Musk also pro-
posed the concept of The Boring Company in 2017. 
With US$100 million of his early fortune, Musk founded 
Space Exploration Technologies, or SpaceX, in May 2002. 
Musk is chief executive officer (CEO) and chief technology 
officer (CTO) of the Hawthorne, California-based company. 
SpaceX develops and manufactures space launch vehicles 
with a focus on advancing the state of rocket technology. 
The company's first two launch vehicles are the Falcon 1 
and Falcon 9 rockets (a nod to Star Wars' Millennium Fal-
con), and its first spacecraft is the Dragon (a nod to Puff the 
Magic Dragon). In seven years, SpaceX designed the family 
of Falcon launch vehicles and the Dragon multipurpose 
spacecraft. In September 2008, SpaceX's Falcon 1 rocket 
became the first privately funded liquid-fueled vehicle to 
put a satellite into Earth orbit. On May 25, 2012, the SpaceX 
Dragon vehicle berthed with the ISS, making history as the 
first commercial company to launch and berth a vehicle to 
the International Space Station. 

CEO and Chairman, Tesla 
Age - 46 
Real Time Net Worth — $16.3 
B 
 
On Forbes Lists 
#80 - Billionaires 
#30 - United States 
#21 - Powerful People 
#34 - Forbes 400 
#15 - Richest In Tech 
 
Education 
Bachelor of Arts / Science, Uni-
versity of Pennsylvania 



1. Develop your emotional intelligence. This is basic, foundational work everyone should 
undergo in preparation for a great relationship. If you have low emotional intelligence, 
or you don't know what it is, today is the best time to start working on it. Emotional 
intelligence is a set of skills that include control of your impulses, self-motivation, empa-
thy and social competence in interpersonal relationships. It involves the ability to listen 
well, communicate calmly, and maintain self-control. Without emotional intelligence, 
your love relationship WILL have problems, even if you are compatible in most other 
areas. Here's a post I've written on the subject that can help you learn a bit more about 
emotional maturity. Also, I highly recommend Daniel Goleman's book, Emotional Intelli-
gence: Why It Can Matter More Than IQ and Emotional Intelligence 2.0 by Travis Brad-
berry. 
2. Work through your “stuff.” This is another foundational step toward finding your soul 
mate. We all have baggage we carry into a relationship, and some is more debilitating 
that others. These can include childhood wounds, past relationship issues, or other 
emotional scars we harbour that impact our behaviours, moods, and self-control. The 
more unaddressed stuff you bring in to a new relationship, the more potential there is 
for conflict, low self-esteem, hurt feelings, and unhappiness. You are sabotaging your 
relationship before it ever gets off the ground. You've probably known people who've 
rushed into a new relationship immediately after divorce, only to have it end because 
they hadn't fully dealt with the divorce or problems leading to it. I strongly believe all of 
us need some amount of therapy and counsel before we enter into a serious relation-
ship, but this is particularly true if you have a lot of baggage. Do yourself and your fu-
ture partner a favour, and work on yourself to heal the past and learn new coping skills. 
Try to be as emotionally and mentally healthy as possible so you have the energy and 
resilience to be fully present for someone you love. 
3 Learn your love language. The term “love language” was coined by bestselling author 
and marriage counsellor Gary Chapman in his ground-breaking book The 5 Love Lan-
guages: The Secret to Love that Lasts. These 5 love languages include: words of affirma-
tion, quality time, receiving gifts, acts of service, and physical touch. By understanding 
your own unique needs, and the needs of your partner when you find him or her, you 
both learn how to express love in a way that feels most loving to each other. Take the 
time to consider how you feel most loved, cherished, and cared for. Find that out from 
your potential soul mate, and share your love language with him or her. If your partner 
isn't willing to offer your love language, or if you're resistant to offering it to your part-
ner, this is a serious red flag that the relationship isn't sustainable. 
4. Define your core values. You want to find someone who shares the most important 
guiding principles for your life. If your core values are different, then conflict is inevita-
ble. Make it a point to look for someone who shares as many of the same core values 
with you as possible. Here's a list of 400 value words to help you narrow down your 
own guiding life principles. You won't share every single value with your partner, but 
define your top 5-10 life values — those that are simply non-negotiable for you. When 
you're dating someone, at an appropriate time find a way to communicate your values 
to this new person, and ask them what their core values are. If they don't know, share 
the list of 400 value words and ask them to define them. If you discover you have wildly 
differing values, it's time to walk away. 
5. Get clear on the biggies (kids, money, sex, religion, politics) Do you want children? If 
so, how many? What will be your childrearing style and priorities? What is your philoso-
phy about money? Are you a spender or saver? How much money do you want? How 
much do you expect your partner to make? How important is sex to you? How often do 
you want it? Are you more wild or tame when it comes to sex? 
Are you religious? Do you expect your partner to share your faith or lack of it? Are you 
OK if he or she doesn't? Are you liberal, conservative, or somewhere in the middle politi-
cally? Does it matter if you're partner has differing political views? These are topics that 
are frequently sources of conflict between couples. If you regularly differ on these big 
life priorities, it will cause a rift in your connection and eventually impact the respect 
and love you have for each other. Rather than waiting for that to happen by ignoring 
these differences, address them now and consider how you will handle them in a com-
mitted relationship. 
http://liveboldandbloom.com/08/relationships/how-to-find-your-soulmate 

http://liveboldandbloom.com/08/relationships/how-to-find-your-soulmate


What happens in a woman's body during a climax is very like what 
happens in your (male) body when you ejaculate. In other words, 
there's a feeling of increasing excitement, building up to a point 
where everything 'blows' in a great blast of ecstasy. 
This 'orgasmic moment' is characterised by surges of contractions 
in the sex organs, occurring almost every 0.8 seconds. 
Men are well aware that these throbs of pleasure are accompanied 
by the pumping out of spurts of seminal fluid. Obviously this 
doesn't happen in women. 
A fairly small proportion of females do produce some fluid at or-
gasm, but the impression given in so many erotic stories that most 
women 'ejaculate' is not correct. Only a minority do this. 
For men perhaps the most important thing to realise about female 
climaxes is that with women, it's not a mechanical thing – as it gen-
erally is with men. 
You see, most males will ejaculate quite quickly if they have their 
penises rubbed. This applies even if the circumstances aren't very 
romantic – or even if they don't particularly like the person who's 
doing the rubbing. 
Women are not like this. Female orgasm isn't a push-button re-
sponse. The conditions have to be right. Although females vary, 
many women need the following if they're going to orgasm easily: 
A romantic atmosphere 
Pleasant, comfortable surroundings 
A partner who they really like 
A feeling of being wanted and appreciated 
A good flow of natural lubrication – so that the delicate parts don't 
get sore. This may be natural vaginal secretion or even a lubrica-
tion product (some of which, like the Durex Tingle lube, are even 
designed to boost female stimulation). 
A skilled partner who knows how to stimulate the clitoris. 
Unless you can provide the above, you are not going to have great 
success in giving your partner orgasms. 

Touch her all over, not just those places. From the scalp to 
the soles of the feet, every square inch of the body is a sen-
sual playground, but too many men focus on just a few cor-
ners and forget the rest. Touch her everywhere. All over. 
Every square inch. Think of sex as whole-body massage that 
eventually includes the genitals. Whole-body massage pro-
duces deep relaxation, which helps women (and men) have 
orgasms. Massage her gently from head to toe. Try massage 
lotion (available at bath and body shops). Some non-genital 
spots that can feel surprisingly erotic include: the scalp, 
ears, face, neck, feet, and the backs of the knees. 
Slow down. Extended sensual warm-up time helps women 
have orgasms. Compared with men, most women need con-
siderably more time to warm up to genital play. Forget the 
wham bam you see in porn. When making love, do every-
thing at half speed. Sex therapists recommend at least 30 
minutes of kissing, cuddling, and whole-body sensual caress-
ing before reaching between her legs. 
Unfortunately, many women just aren't getting the orgasms 
they want. Last year, Cosmopolitan published a large and 
well-organised survey which showed that: 
Two-thirds of adult females aged 18-40 say that they have 
faked orgasm 
72% said they'd been with a guy who climaxed himself — but 
didn't even try to return the compliment 
38% said they weren't getting enough clitoral stimulation 
50% said: 'I often feel like I'm almost there – but can't quite 
get over the edge.' 
The most important thing for men to realise these days is 
that most women want orgasms. 
Try something new today!!! 



Denim has been, and is an important item of 
clothing for many decades. Denim garments 
came into existence during the 18 century, a 
time when there was abundant production of 
cotton. It was during the 80s denims started 
drawing attention of the fashion designers. 
New and glamorous patterns were created and 
were brought to lime light by popular models in 
commercials. Puffy pants, puffy shoulder pads, 
and puffy hair. Currently the new millennium 
finds denim in each and every home; world-
wide. 
Now given a modern twist, stone washed, 
bleached, Denim can be worn in many ways and 
advantage of it is seasonal, but goes with age. 
Youth can wear denim in bright colours, rippled, 
torn, but as for an older person the darker the 
denim the more it looks attractive on them as 
well as less detailing denim. 
Denim on top 
The mix at Ruffcart and blacknoise demonstrate 
the versatility of the denim piece to every outfit 
worn. Because of its definite shortened length, 
the jacket adds emphasis to the pulled-high 
trouser.  Long length jackets is also a useful 
player with regards to the newly smartened-up 
appearance- thrown over a shirt and tie proba-
bly, the denim looks rightly wrong. The tough 
weave of denim here is not disappearing, it’s 
just switched garments from jean to jacket.  
The choice pattern 
The long-length jackets have a distinct swagger 
about their shape that we’d like to adopt. Two 
points: firstly, the colours are clearly the 
smoothest look of the season, continuing on 
from the winter just gone. Secondly: the jackets 
have the most convincing style, it’s a look that’s 
getting to be more common sight on the 
streets of Johannesburg, and where walking to 
work seems to have become a badge of hon-
our. 



Ruffcart contacts details 
Facebook: Ruffcart Family holding 
Tumblr: Ruffcarfamily.tumblr.com 
Twitter: @ruffcart 
Instagram: Ruffcart Family 
Cell: 0744659750 
        0658828093      
     
Blacknoise contacts details 
Facebook: blacknoise clothing 
Twitter: @realblacknoise clothing 
Cell: 0626099131 
         0826561634 



The anticipated AKA x ANATII joint album ‘Be careful What 
You Wish For’ has finally seen its release, available to cop on 

iTunes, music stores and stream on Apple Music. The album 
brings together AKA’s flamboyant rap skills and ANATII’s best 

work on production and putting together those elements you’re 
guaranteed to come out with fire. The project is packed with 10-

tracks including previously released jams; 10 Fingers, Holy Mountain, 
Don’t Forget To Pray and The Saga. AKA explained that the number of 

tracks can also be attributed to the 10 commandments although accord-
ing to Anatii they had made more tracks than the ones on #BCWYWF; On 
how they squashed the beef, AKA says he was in L.A for the BET’s and 
Anatii was there putting on some work with Omarion: “I was sitting 
down in the hotel lobby, uhm, and he just walked into the lobby. We saw 
each other, we just didn’t have “that thing” anymore, it wasn’t there”. 
They then agreed to work together when they get back to the country 
and “it wasn’t even like a debate”, he said. The first song they made for 
the album was Holy Mountain and that gave birth to more music until 
they ended up with Be Careful What You Wish For.  

DAVIDO drops new club anthem ‘Pere’ feat. Rae Sremmurd and 
Young Thug 
Davido just turned up the heat, even more! Already with two major 
singles charting (If, Fall), Naija superstar just dropped another heat! 
Titled ‘Pere’ the club banger features Rae Sremmurd and Young 
Thug, produced by DJ Mustard. The jam introduces some trap hip 
hop elements fused afro sound, and all three acts deliver their best 
on the vocals. Davido shines in new this new tune “Pere” as he 
takes the lead on the international market game. The song 
takes davido to another iconic level as he goes trapping on the 
bouncy beat on the go. Davido aint slowing nor showing sign of 
stopping as he gears ready for the international market on the new 
tune as he sings on “Pere”. 
“Pere” serves as anther international record song by davido, as he 
takes the prominent moment of the song to the OBO Lifestyle. 
Even if you’re not into trap music this song is guaranteed to get you 
trapping, the bounce to this song is so subtle yet so contagious. 

Tumi Fromthegang drops new single titled "Deep End". Tumi  is 
taking us on a journey to the Deep Ends in her latest single under 
Volcano records, she has has expanded her musical repertoire, 
working with music producer Nelson Mourende from Gabon to give 
us her latest music single; Deep End. Deep end comes after her first 
2 solo releases, Her first solo single was ‘Sugar Free’ featuring Nadia 
Nakai and she then ‘Bae’ which featured Kwesta. ‘Deep End’ about 
a young woman who has been through hardships and disappoint-
ments in life and decides that she needs to pull herself together. 
Speaking on the album the record label’s Caroline Philips said work-
ing with Tumi has been great. She described the artist as a hard 
worker who gives her all. “The plans for her solo album are still un-
der way and we cannot tell when exactly it will be released,” she 
said. FYI Tumi is currently a co-owner of the award-winning commu-
nication and production company, Black Brain Pictures. 

http://africanmuzikmag.com/tumi-from-the-gang-deep-end/


MOVIE OF THE MONTH  

The Hitman's Bodyguard is an American action comedy film directed 
by Patrick Hughes and written by Tom O'Connor. The film stars Ryan 
Reynolds, Samuel L. Jackson, Gary Oldman, Élodie Yung and Salma 
Hayek. The plot follows a bodyguard who is hired to protect a hitman, 
the world's top bodyguard gets a new client, a hit man who must tes-
tify at the International Court of Justice. They must put their differ-
ences aside and work together to make it to the trial on time. 
Special protection agent (Ryan Reynolds) is tasked with guarding the 
life of his mortal enemy, who is one of the world's most notorious 
hitmen (Samuel L. Jackson), and taking him from England to the Inter-
national Court of Justice. On their way, they are on high-speed car 
chases and boat escapes as deadly assassins are pursuing them and 
they are forced to work together in order to defeat a ruthless, power-
ful and bloodthirsty Eastern European dictator (Gary Oldman) 
Cast 
Ryan Reynolds as Michael Bryce, a triple A rated executive protection 
agent 
Samuel L. Jackson as Darius Kincaid, one of the world’s most notori-
ous hitmen and Sonia’s husband 
Gary Oldman as Vladislav Dukhovich, a merciless Eastern European 
dictator 
Élodie Yung as Amelia Ryder, an Interpol agent 
Salma Hayek as Sonia Kincaid, Darius’s equally notorious wife 
Joaquim de Almeida as Jean Foucher 
Kirsty Mitchell as Rebecca Harr 
Richard E. Grant as Seifert 
Sam Hazeldine as Garrett 
 
Rating:  R (for strong violence and language throughout) 
Genre:  Action & Adventure, Comedy 
Directed By: Patrick Hughes 
Written By: Tom O'Connor 
In Theaters: Aug 18, 2017  Wide 
Runtime: 111 minutes 
Studio:  Summit Entertainment 



TECH & GAMES 

Here we thought the next cool screen tech would be foldable OLED displays. Turns out, they could be stretchable. Over the past 
years Samsung invested billions of dollars in OLED research and production facilities as the company sees OLEDs fast replacing 
LCD displays in all mobile applications. OLED is already being used in a few phones today (mostly high end smartphones), like the 
Meizu Pro 7 / Pro 7 Plus, Motorola Moto Z2 Force Edition, Vivo X9s / X9s Plus, OnePlus 5, Oppo R11 / R11 Plus, Moto Z2 Play, Sam-
sung Galaxy Feel, Samsung Galaxy J3 Pro (2017), Samsung Galaxy S8+ and Samsung Galaxy S8 amongst a few others. OLED is an 
emerging display technology that is fast becoming the mainstream display technology in many markets, as OLED enables display 
panels that offer the best image quality and free design as they can be made flexible and transparent. The Samsung OLED displays 
are considered to be the best in the industry and the Korean company is the clear lead in AMOLED production for mobile devices. 
Basically OLED is a light-emitting diode containing thin flexible sheets of an organic electroluminescent material, used for visual 
displays."because OLEDs emit light, they consume significantly less power".  
Samsung recently showed off new display technology that looks kind of like a trampoline. The 9.1-inch stretchable OLED display 
prototype, which Samsung called the first of its kind, can be flexed in two directions, unlike conventional flexible OLED displays 
that can be formed in only one direction (such as bending, folding or rolling). 
When you press the screen from above, it depresses like a rubber balloon, Samsung said, then bounces back to its original flat 
shape. "The screen when stretched up or down, even when pressed, has sufficient elasticity to recover," Samsung said. 
The company's technology lets the display maintain its original image quality while increasing the screen depth up to 12mm when 
the display is pressed. The technology is only a prototype right now, and Samsung couldn't say when it could show up in real 
products. But the company predicted that it may one day be used for wearables, internet of things devices, and automotive and 
artificial intelligence applications. For instance, the display could be weaved on an information screen tag in a hospital patient's 
garment to instantly give updates on the patient's medical status. The texture could be similar to fabric so it would be comforta-
ble, Samsung said. Or in self-driving cars, the display could be stretched across the front dashboard, curving with the natural 
shape of the interior instead of requiring a flat, large display. And for robots, the stretchable display could be used as a face or 
three-dimensional button that can instantly change from flat to convex shape. 



Its aggressive design and a duo of eager engines set the Q60 apart from the 
competition. The base engine is a 208-hp 2.0-liter turbo four, while the optional 

twin-turbo 3.0-liter V-6 makes 300 hp. Both pair to a seven-speed automatic. Rear-
wheel drive is standard; all-wheel drive is available. The V-6 adds Infiniti’s dynamic sus-

pension and adaptive steering technology. A 400-hp Red Sport model is out now. This 
might be Infiniti’s best-looking car to date, and that’s saying something. 

First of all, this coupe is quick. We clocked a zero-to-60-mph time of 4.5 seconds, the same 
figure we achieved in the Q50 Red Sport 400 sedan and a full 1.5 seconds quicker than the first 

G35 coupe we tested back in 2003. Furthermore, with all 350 lb-ft of torque available from 1600 to 5200 rpm, a healthy supply of 
thrust is always readily available, with just a whiff of turbo lag. On more than one occasion while cruising at 30 mph or so, we in-
duced wheelspin by hammering the go pedal. 
Sadly, the 2017 Q60 is the first Infiniti coupe since the M30 to deny buyers the option of a manual transmission. Infiniti’s ubiqui-
tous seven-speed automatic is the sole gearbox. While the coupe’s outer dimensions haven’t changed much in 15 years, the 
amount of safety, technology, and equipment packed within has, resulting in a nearly 400-pound weight gain from the original, to 
3866 pounds today. At least that weight is well managed from a body-roll standpoint, and at the skidpad, the Red Sport 400 
matched but didn’t surpass the old G35’s 0.90 g of lateral grip. At 163 feet, its braking distance from 70 mph stretched six feet 
farther despite new, larger rotors and four-piston front and two-piston rear brake calipers. That said, the brake pedal felt damn 
near perfect, which inspired confidence. Compared with the standard car, the Red Sport 400 is marginally sportier with its red-
painted brake calipers, specific exhaust tips, and rear wheels that are 0.5 inch wider than the fronts. With a low 0.28 coefficient of 
drag, it’s impressively aerodynamic, too. The Red Sport 400, which starts at $52,205 (over R690 000), also comes loaded with op-
tions, many of which were never offered on the original 2003 G, if they had even been invented back in 2003. The $1850 Technolo-
gy package brings adaptive cruise control, blind-spot intervention, lane-departure warning, lane-keeping assist, adaptive head-
lamps, auxiliary audio and video inputs, automatic high-beams, and more. The $2250 (R29 700) Driver Assistance package adds 
blind-spot warning, forward-collision warning, automated emergency braking, front and rear parking sensors, a 360-degree-view 
monitor with moving-object detection, backup collision intervention, and rain-sensing wipers. Our car also had the $2250 
(R29 700) Premium Plus package, which includes navigation, Infiniti InTouch telematics services, navigation-linked adaptive shift 
programming, SiriusXM traffic, heating for the front seats and steering wheel, and remote engine start. And, finally, the DAS adap-
tive-steering system tacked on $1000 (R13 000), bringing the grand total to $59,555 (over R786 000). 
With its head-turning looks, strong twin-turbo V-6, and comfortable cabin, the Q60 Red Sport 400 serves Infiniti well as a halo car. 
Even so, its added heft and lack of visceral feel likely will keep it from attaining the level of reverence that was bestowed on the 
G35 as a performance coupe. 



http://www.airmauritius.com/


Mpumalanga  is one of the most exotic destinations in the world 

D  R  E  A  M       L  O  C  A  T  I  O  N      O  F       T  H  E     M  O  N  T  H 



Mpumalanga (Zulu name for "the 
place where the sun rises") is a prov-
ince in eastern South Africa, border-
ing the nations of Swaziland and 
Mozambique. It embraces the south-
ern half of Kruger National Park, a 
huge nature reserve with abundant 
wildlife including big game. The prov-
ince's iconic Blyde River Canyon, 
among the world’s largest, is known 
as a green canyon because of its sub-
tropical foliage. 
Mpumalanga is popular with tourists. 
Kruger National Park, established in 
1898 for the protection of Lowveld 
wildlife, covering 20,000 square kilo-
metres (7,700 sq mi), is a popular 
destination. The other major tourist 
attractions include the Sudwala 
Caves and the Blyde River Canyon. 
Many activities including the big 
jump, mountain and quad biking, 
horse trails, river rafting and big 
game viewing are endemic to the 
region. This is "Big Five" territory. 
Towns in the Lowveld are Barberton, 
Mbombela, White River, Sabie, 
Graskop, Hazyview, Malelane, Pil-
grim's Rest, Lydenburg and Nkomazi. 
In 2008, a Haute Cuisine route was 
formed, trickling from Nelspruit 
down to Hazyview. The Lowveld 
Gourmet Route covers the four top 
fine dining restaurants the area has 
to offer. The restaurants include Sum-
merfields Kitchen, Oliver’s Restau-
rant, Orange and Salt. The Wakker-
stroom area in the Southern Mpuma-
langa highlands is a world-renowned 
birding hot spot. The special birds 
that tourists travel to see are Rudd's 
lark, Botha's lark, wattled crane and 
yellow-breasted pipit, among over 
300 grassland species. Some 30% of 
the people speak siSwati, the lan-
guage of neighbouring Swaziland, 
with 26% speaking isiZulu, 10.3% isiN-
debele, 10.2% Northern Sotho and 
11.6% Xitsonga. 
Here are 7 amazing places to visit in 
Mpumalanga - a mix of natural won-
ders and historically fascinating sites. 



FOOD & WINE 

There are many ways to prepare delicious baby backs and spare 
ribs, whether you’ve got half a day, a yard and lots of patience, or 
nothing more than a slow cooker. 
 
Pork ribs on the barbecue can be as high maintenance as a New 
Yorker on a juice cleanse. But there are many ways to prepare deli-
cious baby backs and spare ribs, whether you’ve got half a day, a 
yard and lots of patience, or nothing more than a slow cooker. 
 
1. Barbecued: For ribs with that incomparable smoky flavor, you’ve 
got to cook them low and slow on the grill, adding more charcoal 
and wood chips every so often to keep the temperature steady. 
Ribs cooked this way need some pampering (you would too, if you 
were spending hours in a sauna): To create a great crust, rub them 
in advance with spices. For extra flavor after the crust forms, try 
spritzing the ribs with a mixture of cider and cider vinegar, and then 
finish them off with a glaze.   
 
2. Roast, then grill: If you want to capture some of that smoky flavor 
but can’t quite commit to the half-day spa treatment for your ribs, 
let your oven do the initial work, cooking the ribs low and slow until 
they’re tender. Then just grill them over a blazing fire, brushing with 
a glaze until they’re nicely caramelized, or dressing them with a vin-
aigrette afterward. 
3. Roast, then broil: And what if you’re one of those poor unfortu-
nate souls without a grill? Are you destined to a life without cooking 
ribs? Of course not. Simply roast them at a low temperature until  

tender, then use the broiler to give the nice crust. 
 
4. Slow roast, then blast them: If you have a broiler drawer 
and feel so lazy that you don’t want to move the ribs once 
they’re in the oven, simply cook them low and slow until 
tender, then increase the temperature to scorching (well, 
about 450°), brush them with a sauce and roast until cara-
melized. 
 
5. Braise, then fry: For super tender ribs with extra crispy 
bits, you can cook them slowly in a flavorful liquid, then 
deep-fry them and toss with a glaze, chicken wing style.  
 
6. Just braise: For absolutely delicious indoor ribs that you 
can cook in one pot (or in your slow cooker), braise them in 
a super flavorful liquid until they’re tender, then reduce the 
sauce and serve. If you’re short on time, use a pressure 
cooker. 



Besides the fact that 
she’s sexy and beautiful 
… her sense of unique-

ness is what truly caught 
our attention.  

Tatum Lewis is one of 
SA’s popular social me-
dia personalities whose 
true self is what sets her 

apart from the rest.  
Keep on slaying girl !!! 




